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From explosive and visionary director Stephen Sommers, who helmed such global blockbusters as “The Mummy” and “The Mummy Returns,” comes his latest thrill ride:  the high-octane, action-packed adventure “G.I. JOE: The Rise of Cobra.”  Bringing to life the world’s most patriotic action figure mythology and catapulting it into the near future, Sommers has created a unique and powerful action-adventure.

Assembling an international cast of both rising stars and industry veterans, along with a blue-ribbon team of film artists, the ever-inventive Sommers has fashioned a tale of heroism versus terrorism, the ultimate in good versus the worst of evil.

From the Central Asian mountains to the deserts of Egypt, through the crowded streets of Paris to beneath the ice cap of the North Pole, the elite team of operatives known as G.I. JOE journeys on a non-stop adventure as they use the latest in next-generation spy technology and military equipment to fight the duplicitous arms dealer DESTRO and the growing threat of the mysterious COBRA organization from plunging the world into chaos.

Paramount Pictures and Spyglass Entertainment Present, In Association With Hasbro, A di Bonaventura Pictures Production of A Stephen Sommers Film:  “G.I. JOE: The Rise of Cobra” starring Adewale Akinnuoye-Agbaje, Christopher Eccleston, Joseph Gordon-Levitt, Byung Hun Lee, Sienna Miller, Rachel Nichols, Ray Park, Jonathan Pryce, Saïd Taghmaoui, Channing Tatum, Marlon Wayans and Dennis Quaid.  The film is directed by Stephen Sommers.  The story is by Michael B. Gordon and Stuart Beattie & Stephen Sommers.  The screenplay is by Stuart Beattie and David Elliot & Paul Lovett.  Based on Hasbro’s G.I. JOE® Characters.  The film is produced by Lorenzo di Bonaventura, Brian Goldner and Bob Ducsay.  The executive producers are Stephen Sommers, David Womark, Gary Barber, Roger Birnbaum and Erik Howsam.  The director of photography is Mitchell Amundsen.  The production designer is Ed Verreaux.  The film editors are Bob Ducsay and Jim May.  The costume designer is Ellen Mirojnick.  The music is composed and conducted by Alan Silvestri.  This film has not yet been rated. 

FROM ACTION FIGURE TO ACTION HEROES

G.I. JOE: The mere mention of the name immediately conjures up images of heroism, patriotism and the kind of tough rigor required to get the job done.  That’s the G.I. JOE millions of kids have known since he was first introduced by Hasbro in 1964.  “Everybody has immediate recognition when you say that name,” says Lorenzo di Bonaventura, one of the producers of “G.I. JOE: The Rise of Cobra.”  


When G.I. JOE arrived on the scene, says Hasbro’s president and C.E.O. Brian Goldner, who serves as a producer on the film, “the term ‘action figure’ was actually a new one.  Boys would never be found playing with fashion dolls, but the idea of an action hero or action figure came along and really stuck.  For a little boy, it was the personification of a hero who could empower him to feel like he was part of the action.”


The popularity of G.I. JOE persisted through the Vietnam War era and beyond, introducing new gadgets, but it was in 1983 that G.I. JOE went through its biggest change.  That year, he went from being a 12” figure to the, by then, more common 3 ¾” figure kids had already started collecting in other series. G.I. JOE also went from a “he” to a “they” – a team of super-elite soldiers from around the world, each with his/her own specialty and state-of-the-art gear to help them do their jobs.  

In “G.I. JOE: The Rise of Cobra,” there’s RIPCORD, an expert marksman and weapons specialist; SNAKE EYES, a ninja warrior armed with Katana swords and a Glock pistol, skilled in martial arts, reconnaissance and infiltration; SCARLETT, tough and bright, also a martial arts master and skilled with a gas-propelled Crossbow Pistol; BREAKER, a specialist in deciphering covert electronics and technology; HEAVY DUTY, the team’s weapons specialist; GENERAL HAWK, who is the team’s commander; COURTNEY “COVER GIRL” KREIGER, a runway model-turned-spy and GENERAL HAWK’S  assistant; and, of course, DUKE, a combat veteran with courage to spare: he’s the G.I. JOEs’ leader and soldier personified.


“Each one has a particular skill they’re really good at, and the team counts on that skill,” says di Bonaventura.  

While a hugely-popular animated TV series debuted in 1985, it was a long-running series of comic books that truly helped retool G.I. JOE and give it its engaging mythology.  The combination of new action figures, comic books and a TV show, helped propel G.I. JOE farther than it had ever been.  “They ignited the collective minds of the fans of that era,” says Goldner.  “In fact, the G.I. JOE of the 1980s was more successful, globally, than the original.”


For the comic book, Hasbro made the obvious choice in partnering with Marvel Comics.  A young staff editor named Larry Hama was assigned the task of creating a comic book series for G.I. JOE from the ground up.  At the time, says Hama, all that existed were designs for the figures, but no story.  “We went to a meeting and they said, ‘Well, we have these ten figures,’ and that’s what they had,” he recalls.  “They had drawings of what the figures were supposed to look like.  There was a guy with a rifle and it said, ‘Infantry,’ and there was a girl with a crossbow, and it said, ‘Intelligence.’  We said, ‘Well, where’s the rest of it?’ and they said, ‘Well, this is what we have.’”


The story also was going to be clearly one-sided.  “We asked them, ‘Well, what are they going to do, just march?  There has to be some sort of conflict.’  So we decided for the comic book, we’ll have these guys called COBRA who will be the bad guys.  We told them, ‘We’ll take it from here.’”


Though Hama considered himself “a duck man” (as opposed to a superhero guy) at the company, he begrudgingly took on the assignment, figuring the series would last no longer than a few years at best.  “Common knowledge at the time was that a toy book never lasted more than three years.”  Educating himself with materials collected from military bookstores and other sources, he eventually created dossiers for each character in order to keep them straight in his own mind, as well as the fans’.  Those dossiers made their way onto the backs of the toys’ packaging, helping to clearly define the characters that would stay fixed in G.I. JOE lore.


Spanning 155 issues, Hama’s comic books, says Goldner, “told this amazing story of a G.I. JOE team up against these COBRA forces.  For a whole generation, this complete fantasy was a real phenomenon.”

THE GATHERING FORCES

With decades of success and a far-reaching fan base, it seemed only natural that G.I. JOE would make its way to the big screen.  So what took so long?  “Hasbro had looked at it in the past and talked to many different filmmakers,” explains Brian Goldner.  “"I just don't think the company had a sense for how to tell the story, keeping the mythology intact, and help filmmakers see what’s possible in a G.I. JOE versus COBRA story.”

In 2000, the company began to take a new look at ways to reinvent its brands, including G.I. JOE.  “We’d been strong in the boys business.  We have TRANSFORMERS, we have G.I. JOE.  So we started to focus in on what kinds of stories we could tell that would matter today,” notes Goldner.  

Power-hitting Hollywood producer Lorenzo di Bonaventura and his production company, di Bonaventura Pictures, had a strong interest in the idea of a G.I. JOE film and began to pursue the project with Hasbro.  “Lorenzo met with Brian Goldner, and they talked about making G.I. JOE into a big feature film,” notes executive producer Erik Howsam.  Howsam himself was a G.I. JOE kid from the start.  “From four years old, I grew up with not only the 12-inch G.I. JOE, but also when I was 11 years old, the reinvented G.I. JOE of the ‘80s.  I’d race home from school, watch the cartoons, buy the comic books, buy all the toys.  So when Lorenzo said, ‘One of the things I’m working on is G.I. JOE,’ my eyes just lit up.”

Although Paramount bought the rights to G.I. JOE first, it was di Bonaventura’s success with another Hasbro property, the 2007 blockbuster TRANSFORMERS, that finally got the project off the ground.  TRANSFORMERS was actually the second thing we got involved with,” he recalls.  “The attitude of this G.I. JOE comic book was just something a lot of people couldn’t get their heads around completely.”  The enormous success of TRANSFORMERS changed all that.   “It was quickly apparent to everybody the kind of success you can accomplish with this kind of deep-seated mythology.  Then it was, like, ‘Oh, I see, I see.  I got it.  Reality and fantasy mix really well together.’  That’s what got ‘G.I. JOE’ going and Paramount has been an unbelievably supportive studio to work with in it.”

Adds executive producer David Womark, “Lorenzo’s the type of guy that once he decides he’s making a movie, it can be a year, it could be ten years, but the movie gets made.”

To helm such a story of both super-action and mythology, di Bonaventura approached a man who has practically recast the mold for both genres:  Stephen Sommers.  His deft handling of the myriad elements in the non-stop action films “The Mummy” and “The Mummy Returns,” from action-heavy set pieces, to globetrotting adventure, self-effacing humor, larger-than-life characterizations and sparring romance in between life-and-death situations, turned both films into worldwide box office gold.

“I knew all his work through ‘The Mummy’ series,” says Goldner.  “That’s a terrific combination of the thread of mythology, but taken to a whole different place with a great action-adventure feel.”  Adds di Bonaventura, “Steve is fun, energetic, and he’s passionate about it.”   

The film posed a unique challenge to the director.  “What sparked my interest was the notion that this would be a cross between a comic book and a James Bond film,” he says.  “The idea was that we could have this giant canvas with larger-than-life characters and a great mythology that already existed in the G.I. JOE world.”

What made the premise unique for Sommers was the inclusion of that mythology.  “Steve absolutely understood the world of the original 12-inch G.I. JOE but, as he began to understand the G.I. JOE vs. COBRA story, he got very excited, and that really helped propel the movie,” says Goldner.

“The G.I. JOE I grew up with is a very different thing from this movie,” Sommers says.  “The reinvention and reinvigoration that Hasbro did in the ‘80s basically rebooted the whole concept, and they supported it with this rich mythology from the comic books and the animated series.  We felt that it was just filled with great potential for a motion picture.”

Bringing the G.I. JOE story to life meant more than just replacing an action figure with real humans.  “While we’re respectful of the original 12-inch G.I. JOE, this movie is not a toy movie,” says di Bonaventura.  “It’s really based on the comic book series from the ‘80s that comes with an intricate mythology and a whole group of fully fleshed-out characters.”

To help those characters fill their battle suits, di Bonaventura turned first to screenwriter Michael B. Gordon, who co-wrote the story with Stephen Sommers.  Later, screenwriters David Elliot & Paul Lovett were brought in. The duo had previously collaborated on the hit action thriller “Four Brothers” starring Mark Wahlberg. Then the filmmakers turned to Stuart Beattie, whose success in the “Pirates of the Caribbean” trilogy made him uniquely qualified to breathe life into these cultural icons.
 Says Beattie: “Lorenzo just called me, out of the blue, and said, ‘Hey, let’s do G.I. JOE.’  I said, ‘Yes,’ one reason being because of Lorenzo.  He knows how to pull the trigger and get people moving around him.  I knew it would get made.  I’m from Australia and I didn’t really grow up with G.I. JOE, so when I was introduced I just found it an irresistible world.”

 “A lot of people spent a lot of time in their childhoods and also in their adulthoods with these characters,” says Sommers.  “We have a certain responsibility to execute that.  We’d hate to disappoint somebody who’s invested 20 or 30 years in G.I. JOE.”

Arnold Vosloo, veteran actor from Sommers’ “Mummy” films and who plays ZARTAN in G.I. JOE, knows this firsthand.  “Whenever you do something that has a following, it’s always tough because you don’t want to let the fans down.  If you screw it up, they’ll stop you in the street and tell you.”  Adds Marlon Wayans, who plays RIPCORD, “If we do this wrong, there’s gonna be some crazy comic book guy at my house dressed in a G. I. JOE costume trying to kick my ass!” he laughs.  “But, I think they’ll be happy with how it turned out.”

For a film to be a success, it has to appeal not only to hardcore fans who have been champing at the bit for decades to see their heroes come alive, but also to potential new fans who are simply out for a great ride.  “In a sense, as filmmakers, we have to serve two masters,” says executive producer David Womark.  “We have to satisfy the hardcore fans, but we also want the film to have broad appeal for people that don’t know anything about G.I. JOE.”

Stephen Sommers is someone who is particularly adept at accomplishing that difficult balancing act, Womark notes.  “That’s one of the aspects of the film that Stephen really got into in a big way, walking the fine line between doing something that honors the fans but, at the same time, had a component of modern adventure and excitement like a lot of his movies do.”  Adds Howsam, “That’s something I think Stephen understands in a big way and it was a real priority for him.”

Sommers has a true understanding of how to manage the story to respect both audiences, he says.  “I feel we’ve taken the best of these colorful personalities.  We’ve been respectful, but in no way did we handle them with kid gloves,” he explains.  “What fills a comic book page or a small screen won’t necessarily fill a movie screen, so we have painted with both fine and broad strokes.  In some cases, we’ve even given them much more detail and back story than was presented in the books and the series.”

Beattie also studied both military terminology and true G.I. JOE slang.  “There are certain phrases that these characters use which quickly identify them to fans as JOE characters,” says Beattie.  “This is not just a military film, it’s a G.I. JOE film.”

Beattie’s initial research finally paid off when he got the call to “re-engage.”   “It was good that I already knew G.I. JOE so well because there would have been no time to get up to speed on it.  I just had to get in there and write.”

All the writers on “G.I. JOE: The Rise of Cobra,” were careful to follow the basic G.I. JOE story template that fans have come to know and love:  the 
G.I. JOE team has a secret weapon they’re transporting and must keep it from falling into the wrong hands.  

However, the screenwriter’s knowledge of the G.I. JOE world helped keep the story unique.  Beattie understood the team’s secret nanotechnology weapons –microscopic robotic devices.  “We wanted something that could only exist in the world of G.I. JOE and not in any other,” notes Beattie.  “It’s the fans who have made G.I. JOE what it is, so whenever you take on a project like this, you’ve got to listen to them and understand what it is that they want, and the only way to do that is by becoming a fan yourself.”   

CAST & CHARACTERS

What sets “G.I. JOE: The Rise of Cobra” apart from other movies derived from comic books is the fact that G.I. JOE is a team, comprised of a number of complex characters, each with his or her own qualities and back story.  “I know that quite a few comic books have been turned into films, but I think this stands out.   It has an entire band of elite specialists, all of whom are heroes, not just one hero facing his demons.  There’s also this great group of bad guys, so it becomes this very primal fight of good versus evil, G.I. JOE versus COBRA,” notes screenwriter Beattie.

Particularly appealing is the sense of camaraderie among the G.I. JOE team members, another quality often missing from other comic book films.  “It’s a huge part of who G.I. JOE is,” says Beattie.  
A major part of the G.I. JOE mythology is the many characters’ intertwined back stories, which are slowly revealed.  “The spine of the movie is really four sets of relationships that you follow throughout the film, as opposed to just these characters as a simple team,” explains producer Lorenzo di Bonaventura.  “There’s so much intertwining between the villains and the good guys and even within the good guys, there’s a lot of shared history that goes on.”  

The same is true for the villains, Beattie notes.  “It’s a group of bad guys who are always fighting each other and trying to get ahead while taking on the G.I. JOE team.”

For its cast, Sommers and di Bonaventura stuck close to the comic book in creating a multinational team.  “We really wanted to create a cast that was as much of a polyglot as possible, and create a camaraderie amongst them that could be discernible onscreen,” he says.  Again, the fans would expect nothing less.  “We wanted to be true to its origins,” says Brian Goldner.  “Those characters were always very colorful and multinational, and you got the sense that wherever trouble was, the G.I. JOE team was there.  They were up against a force, COBRA, that was everywhere.”

The multinational makeup of the characters was appealing to the actors, as well.  “G.I. JOE always broke down those national boundaries and just said, ’It’s not about one country against another country.  It’s about good guys against bad guys,’” notes Joseph Gordon-Levitt, who plays Rex in the film.   

At the core of the public consciousness of G.I. JOE, though, is an image of a virile, rugged American soldier, like the original 12” action figure, who appears in the film in the form of the DUKE character.  “DUKE embodies a lot of the values of our military in a big way,” says executive producer Erik Howsam.  “He is a guy who’s incredibly loyal to his friends, who will do anything for them.  He’ll do anything for his country.  He’s a born leader.”  

DUKE is far from the one-dimensional fighting machine, however.  “He reminds me of some of the John Wayne or Clint Eastwood characters I grew up with,” notes di Bonaventura.  “He’s a man of few words, yet very complex.  He loves very deeply, and cares deeply about his friendships and is not afraid to be vocal about them.”

As the character at the core of the G.I. JOE team, the audience more or less experiences the journey through DUKE.  “He’ll never back down,” explains Goldner.  “That’s what causes him to be brought along, and, through his eyes, the audience gets to see what being part of the G.I. JOE team is all about.”  Adds Beattie, “He becomes our eyes into the G.I. JOE world.”

To step into DUKE’s combat boots, the filmmakers tapped star-on-the-rise Channing Tatum, whose good looks and physical stature made him a natural to portray the heroic Special Forces soldier-turned-G.I. JOE.

Di Bonaventura comments, “Channing Tatum is DUKE.  Just like DUKE, the girls will fall in love with him and the boys will want to be him.”  Adds Howsam, “Not only does he look the part, but he also embodies a lot of those values himself.”

The young leading man, known to audiences for his work in “Step Up,” is sufficiently awestruck with landing what he calls ”the role of my life.”  “This is unlike anything I’ve ever done,” he says.  “Other than when I was four, running around with my G.I. JOE figure.  Some days on set, it would just hit me that it wasn’t real to me when I realized where I was and who I was playing.  Unbelievable!”

Getting deeply into character, Tatum frequently offered to perform many of his own stunts.   “It’s not a question of whether you had to ask him or not, he volunteered,” recalls Erik Howsam.  

“Channing is just a natural athlete,” says stunt coordinator R.A. Rondell.  “You don’t really need a double for Channing.  He can do it all.”  

DUKE is introduced to the G.I. JOEs while accompanied by RIPCORD, his wisecracking Special Forces sidekick of 10 years.  “RIPCORD is the type of soldier DUKE would trust implicitly with his life, “says di Bonaventura.  “So even though he’s sometimes cracking jokes, there’s something going on underneath.  He can be casual and fun, but when the fur starts to fly, he’s the guy you want by your side.  RIPCORD is a substantial character with substantial skills and he plays an enormous role in the final conflict between the G.I. JOE team and the COBRA team.”  “He’s one of those guys that’ll stand by you until the end,” says Tatum.  

Particularly engaging to watch is the onscreen relationship between DUKE and RIPCORD.  “The kind of camaraderie the two have is kind of like that of the ‘Lethal Weapon’ movies, where they’re in the middle of a gun battle and they’re still bickering with each other in a funny way.  It allows you to easily see the humanity in these folks and their true character,” says Brian Goldner.

There is the kind of bond between DUKE and RIPCORD that is at the core of the military experience, says U.S. Army Liaison Lieutenant Colonel Paul Sinor, an advisor on the film.  “Everybody who’s in the military fights the war for the person next to them.   That’s who you fight the war for.”

   That camaraderie carried into the relationship between the two actors, as well.  “What’s great is that those two guys love each other in person,” notes di Bonaventura.  “They developed camaraderie off screen that bleeds onto the screen.”

Casting the part meant finding an actor who could not only be funny, but deliver in the clinch.  “We had seen Marlon Wayans in a small movie called ‘Requiem for a Dream,’ where you could see the depth of characterization he was capable of,” says the producer.  “It’s easy for Marlon to be funny, but he’s also a really good actor.”

Wayans grew up poor in a housing project with nine other siblings, so, while he watched friends play with the action figures, he and his brothers had to improvise.  “We used to play with roaches and paint them green to make our own G.I. JOE action figures,” he quips.  “I used to want to play with them, so it’s fun to actually be a G.I. JOE.”  

For Wayans, working on a Stephen Sommers film was like taking a seat on a super-sized thrill ride.  “We get to do a lot of fighting, kind of like when we were kids playing cowboys and Indians, or army soldiers or war.  Except now I’m getting paid.”

The screen fighting might be as close to the real thing as Wayans ever hopes to find himself, he says.  “It’s a scary thing, this war stuff.  Those military guys need to be paid $20 million a fight.  God bless those people out there fighting for our freedom, because while RIPCORD may be about danger, I’d be in a ditch somewhere e-mailing people.”

If there is any one character fans have been waiting to see come to life, it is SNAKE EYES, the mysterious and deadly Ninja element of G.I. JOE.  “He is probably the most iconic G.I. JOE character,” notes Stuart Beattie.

Nearly as iconic to fans is the actor who portrays him,  Scottish-born Ray Park, best known to genre fans for his depiction of the demon-faced Darth Maul in “Star Wars Episode 1: The Phantom Menace.”  “Ray Park has a huge, huge following,” notes producer Bob Ducsay, “partly because he played Darth Maul, but also because he’s just a great martial artist.   He does an unbelievable job with SNAKE EYES in our movie.  We’ve got a guy who’s doing everything needed to bring his character to life.”

A childhood fan of martial arts film heroes, Park says he and his brother played with the British equivalent of G.I. JOE, known as Action Man.  “I had the 12-inch doll, the massive tank, the big helicopter, and he had SNAKE EYES, STORM SHADOW and the COBRA Commander.  I would always play STORM SHADOW, because I loved the fact that there was a ninja dressed in white,” he says, referring to SNAKE EYES’ COBRA nemesis.

Fans at Star Wars conventions would often suggest to Park that, should a G.I. JOE movie ever be made, he would be the perfect choice to play SNAKE EYES.  The seed having been planted, when the opportunity arose, Park went for it in a big way.  “I wanted to do it because of the fans, because of my younger brother, and from having played with that big 12-inch doll as a boy,” he says.

Park was so enthused about auditioning for the part; he was even prepared to film an audition to send to the producers.  “I was going to make my own audition tape and send it in and say, ‘This is SNAKE EYES.’   I went to town and bought myself SNAKE EYES commando gear, a load of Ninja stuff.”

The producers headed him off at the pass, asking him to come in the following week to test in person, so Park prepared instead from the inside out.  “For that weekend, I just became SNAKE EYES.  I didn’t eat.  I was just cleansing and doing a lot of research on what SNAKE EYES was about.  So that Monday morning, as soon as I walked into that training facility for my screen test, I was SNAKE EYES.”

Recalls Erik Howsam, “Ray came in there and was so excited to play this character.  Between his moves, his technique and his swordplay, he just blew us away and we said, ‘Ray Park has to be SNAKE EYES.’”

Park’s fascination with ninjas made it easy to transform himself into this fascinating character.  Notes Beattie, “Ninjas are appealing just because they’re so cool.  They don’t go for any of the samurai formality.  There’s no code, no rules, none of that.   It’s ‘We’ll kill you and you won’t even know it.’”  

It’s SNAKE EYES’ quiet resolve, says di Bonaventura, that makes him an absolutely essential member of the G.I. JOE team.  “Just when you need him, there he is.  Just when everybody else is out of control, he’s calm.  When everybody else is calm, he’s moving.”

Unique to SNAKE EYES is his vow of silence.  Playing a character who never speaks posed a welcome challenge to Park.  “That was really the attraction to me as an actor, to use my body in a way that I’ve never used it before, to try and communicate, even if it’s just with a little finger twirl.  It tells the audience there’s someone there underneath the armor.

“I wanted it to be iconic; I wanted it to be really cool,” Park continues.  “I wanted to be true to the fans and to the character, so that when fans see it, they’ll go, ‘There’s SNAKE EYES.’”

“There’s nobody else who could have pulled that off other than Ray Park,” says Brian Goldner.  

Handling counterintelligence for G.I. JOE is the physically agile and weapon-savvy SCARLETT.  “Besides being a wonderful markswoman with her crossbow,” explains Beattie, “she’s a bona fide genius who got through college by age 12.”

SCARLETT is also drop-dead gorgeous, so finding an actress who could balance looks and brains landed the producers at the feet of Rachel Nichols.  “SCARLETT is one of our three resident hotties,” explains Sommers. “The character is extremely intelligent and also happens to be outrageously beautiful, as only comic book heroines can be.  Rachel has to strike a difficult balance.  On the one hand, the movie is a bit of a comic book, but at the same time, you never want somebody portraying a brainiac and not being able to pull it off.  SCARLETT’s an intel expert and an accomplished combat soldier.  We were blessed because Rachel’s wildly intelligent and she brings that in full to the screen.”

Because a project like “G.I. JOE” is very secretive, Nichols’ auditions were pages from other movies.  “In my first audition, they had me read from ‘Van Helsing,’ because they were keeping the script top secret.  I went through the entire audition process without ever getting to read ‘G.I. JOE.’”  Hoping to become even better prepared, Nichols searched the Internet for anything she could find on the project.  “I love Stephen and Lorenzo, and I thought TRANSFORMERS was fantastic, and so was ‘The Mummy.’  The other actors who had already signed on were great.  So when Stephen called and said, ‘Congratulations!,’ I screamed in his ear, and he hung up the phone.  He called back four minutes later and asked, ‘Have you read the script?’  I said, ‘No.’  ‘Then how do you know you even want to play SCARLETT?’  I answered, ‘Blind faith, Stephen, blind faith!’”

Parisian actor Saïd Taghmaoui was cast as BREAKER, the communications expert who, himself, sometimes has a little trouble communicating.  Although “G.I. JOE” was the action film debut for the actor, he found his own creative process was the same.  Taghmaoui commented, “Despite the incredibly elaborate sets, I still felt like an actor working intimately with a director.  I was able to forget about the massive scope of my surroundings and focus on telling the story, despite what was happening around me.”

Nigerian-bred British actor Adewale Akinnuoye-Agbaje was the perfect pick for the role of HEAVY DUTY.  “He’s a big, hulking man known for his specialty in heavy weapons,” explains Erik Howsam.

The scale and scope of the action-packed feature was one of the prime draws for Akinnuoye-Agbaje.  “As far as scenes are concerned, we cover the whole gamut.  We have underwater fights; we have a moving battle through the streets of Paris and one underground in the desert.  Then we have all these guns and weapons, hand-carried and mounted on vehicles.  So, for me, it’s an absolute thrill ride, and I think it’ll be the same for the audience.  Also, I think it’s been made more contemporary by including everyone, making it more international.  That only enhances the movie.”

The second “hottie” on the side of good is the eponymously named COURTNEY “COVER GIRL” KREIGER, played with stunning looks and Czech smolder by fashion model Karolina Kurkova, who has her own theory about her character’s name:  “She definitely has an inner strength, you can see it in her eyes.  She’s a G.I. JOE and can kick some ass, but she’s always very composed.  She never shows what’s going on.”   

“G.I. JOE’s leader, GENERAL HAWK, is the authoritative, demonstrative leader who lets you know exactly what he’s thinking, especially when you’re on the receiving end of an order.  As di Bonaventura observes, “He’s a hardened, tough battle veteran who’s seen a lot of missions and a lot of action.  And he’s a guy who sees the world through a very simple prism, which is, ‘Get the bad guys, and keep your team together.’”  
Early in the casting process, the perfect fit for the role had evaded filmmakers, until producer Ducsay saw an early cut of a film his friend was making called “The Express,” in which Dennis Quaid plays Ben Schwartzwalder, the Syracuse University football coach to the first African-American to win the Heisman Trophy, Ernie Davis.  Ducsay remembers, “I got in the car after the screening and called Steve and said, ‘I know who GENERAL HAWK is.  It’s Dennis Quaid.’”

Quaid needed no coaxing to take the role, but got some at home nonetheless.   “Dennis is so iconic for a role like this; it was just fantastic when he said yes,” recalls di Bonaventura.  “His son is a fan of the comic books and the animated shows, and he urged him, ‘You gotta do ‘G.I. JOE,’ dad!’  It’s always great to have a kid on your back.”

Although his son may be a fan of the ‘80s G.I. JOE, Quaid remembers when Joe was spelled with upper and lower case letters.  “When I was growing up, G.I. Joe was very patriotic, very American.  There had always been toy soldiers, but this was the first one to come with gear and a Jeep and things like that.  Everybody wanted one.  Now, G.I. JOE has become more international, more of a coalition, if you will, of international elite soldiers, who are out to keep the peace.”

Playing the President of the United States is veteran British actor Jonathan Pryce.  “I’ve played lots of powerful figures in the past, but none quite as powerful as this,” he says proudly.  Throughout his long career, the actor has portrayed an immense variety of characters, and though “G.I. JOE” is drawn from the comic book world, he laughs, “At least I’m not a Disney ride character this time,” a reference to his appearances in the “Pirates of the Caribbean” films.

Having a British actor portraying a U.S. president is not at all a far-fetched choice.  “In Britain, we’ve always been aware of the strength of the American President, as well as how they behave, how they walk,” he explains.  “There’s a consistency to it, a very proud way that the President walks.”  He is always noticeable, says Pryce, because of those around him.  “There are always people around him, guys walking backwards, wearing sunglasses and talking up their sleeves, which I find fascinating.  That’s how you know it’s the President.”

While the G.I. JOE team is a conglomerate of fascinating characters, the villains in “G.I. JOE” are no less captivating.  As with all great mythologies, the antagonists are driven by darker forces, each with a back story sure to keep both new and old fans engaged, as more and more about their intertwined stories, both among themselves and, with G.I. JOE, is revealed.

“We go much deeper into the backgrounds of characters like DESTRO and The BARONESS than in the comics or the series,” states producer Ducsay.  “Not only will the fans enjoy it, but it also makes it engaging for the person who knows nothing about G.I. JOE.  Our goal is to tell a story about universal characters.”

The movie opens with a sequence never portrayed in the comic books, but one which provides the origin of one of the leading villains.  While the present-day James McCullen, the head of MARS (Military Armament Research Syndicate) appears to be less than honest in his dealings of sophisticated weapons, the film brings us back many generations where, in 1641 at France’s Bastille, an ancestral member of the clan McCullen is facing the consequences of similar misdeeds.

“It’s one of the first scenes that Stephen and Stuart Beattie came up with,” Howsam explains.  “When I read it, I was, like, ‘My God, if you’re a fan, you’re going to be so excited about this,’ because it takes you to this other world and gives you a great history of McCullen’s ancestor.”  

“Like all of our characters, McCullen has many sides to him,” di Bonaventura explains.  “He’s a legitimate arms dealer, if you could say that, who is in the arms procurement and creation business with NATO’s backing.  He’s a man who can carry on that kind of high finance, HEAVY DUTY technical world and, at the same time, behind him is this completely illicit organization.”

“There’s a great deal of dishonesty behind him, but I suppose that’s a given in this Byzantine world of crosses, double-crosses, vengeance, money, lust for power and greed,” says British actor Christopher Eccleston, who portrays the complex character.  “He seems to be working, like all ‘bad’ characters, in the end, for himself, in this case, with a desire to control the world.”

Di Bonaventura, who first came upon Eccleston in Danny Boyle’s 1995 film “Shallow Grave” (and more recently seen as Britain’s Dr. Who), notes, “He’s such a dynamic actor and brings such gravitas to the movie.  It’s fantastic, because he sort of anchors the bad guy side and keeps it a little more on the ground, as The BARONESS, The Doctor and STORM SHADOW can be very theatrical.”   

 COBRA’s most beautiful and deadly member, The BARONESS like so many of the film’s characters, has a past that both haunts and drives her.  

While comic book fans will know The BARONESS as a brunette, the producers took advantage of the blonde and British actress Sienna Miller, creating a transformation from one to the other, just as Ana, her pre-BARONESS identity, changes.  “She also brings swagger,” says di Bonaventura of the casting choice.  “You need fun, you need to have a twinkle in your eye, and she brings all of those things.”

Another crucial character in the “G.I. JOE” mythology is STORM SHADOW, who carries an important story arc, one whose childhood origins will finally come to light to fans in the film.  “If you’re a G.I. JOE fan, you want to see these characters in a huge way, and we deliver,” says Erik Howsam.

An elite henchman for COBRA, STORM SHADOW is, like SNAKE EYES, a ninja, a supreme martial artist, who carries two swords.  The two were trained by the same master, and thus bear the same ninja markings, and it is indeed this childhood rivalry that has driven each man, though in decidedly different directions.  “Showing the root of the mythology between these two characters immediately cements your understanding of what these guys are all about and the paths they have taken as adults,” notes Hasbro’s Goldner.

Portraying the hard-hitting ninja is Korean martial arts star Byung Hun Lee.  “He’s a gigantic star in South Korea, probably their biggest male movie star,” says di Bonaventura.  “He has great command of the screen.”

 Although Lee was at first unaware of the history of G.I. JOE, upon researching the character, he soon realized the magnitude of the project.  Lee states, “STORM SHADOW is actually a character with both good and bad sides.  He’s a mysterious character.  It made me nervous sometimes.  There are so many fans and I wondered, ‘Am I doing this right?’   In the end, it was so exciting to do.”

Another intriguing character in “G.I. JOE: The Rise of Cobra” is The Doctor, who implements McCullen’s evil plans.  “Like all really great scientific sort of villains, his obsession with science over all priorities is the thing that drives this character,” explains di Bonvanetura.  Hiding a horribly disfigured face behind a mask, The Doctor no doubt has plans of his own.  “His desire to see his view of science implemented has made him lose who he once was, a highly moral, emotional man who’s turned into this very twisted, dark, scheming individual.”

Played with seething darkness, the character is brought to the screen by Joseph Gordon-Levitt, well known to fans for his five-year role as Tommy Solomon on the popular television comedy “3rd Rock from the Sun.”  “My parents were peace activists and they didn’t let me play with toy guns. Swords were alright, though, so I was all about Thundercats and He-Man. Then, when the parents weren’t around, I played with my friends’ G.I. JOE action figures.”

To play the evil Doctor, Gordon-Levitt had to endure four hours in the makeup chair each morning for the application of prosthetic makeup by renowned special effects makeup artist Kazuhiro Tsuji, a protégé of makeup legend Rick Baker.  The actor didn’t mind the ordeal, instead taking full advantage of the transformation to give his character its teeth.

“The guy who did my special effects makeup, Kazuhiro Tsuji, he’s a true artist.  I sit in his chair and watch him work and, four hours later, I’m a whole different person,” observes Gordon-Levitt.  “Creatively, what I’m after as an actor is to be someone else.  We do that in a lot of different ways, like putting on a costume or changing the way we talk, but to have someone physically change your face, that’s beyond anything I’ve ever had the opportunity to do before as an actor.  When you put on the makeup and the mask and everything, you just assume the posture.  It really makes it easy because it doesn’t have to come from the inside out.  It comes from the outside in.”

The four hours in the chair were never wasted, the actor using the time to get into his role for the day’s work.  “The first day I went into Joe’s trailer and they were applying the makeup, I saw him listening to something on his iPod,” recalls di Bonaventura.  “I’m thinking, ‘What the hell is he listening to?’  He told me it was ‘Richard III.’   He’s listening to Shakespeare as he’s getting his makeup put on.  That really kind of explains him in a nutshell and the vast perspective he brings to the role.”

One of The Doctor’s most important creations is the Neo-Vipers, the basic COBRA army.  “By introducing ‘NANOMITES’ into these soldiers, they lose their sense of fear, their sense of pain, and display abject loyalty.  They’ll do anything,” explains Stuart Beattie.  “They’ll go to their deaths without blinking an eye.”  

Adds Erik Howsam, “They’re almost like the Storm Trooper characters in ‘Star Wars.’  They’re incredibly menacing, hulking soldiers, and the G.I. JOE team has to go up against these guys.  How are they going to stop them?” 

Arnold Vosloo, star of Sommers’ “The Mummy” thrillers, plays ZARTAN, a mercenary whose uncanny ability to absorb the identities of those around him makes him a formidable foe. “He can pick up anyone’s traits and copy them instantly,” says Beattie.  “He’s a master of disguise, so I get to be a lot of different characters, without giving too much away,” Vosloo says with a wink.  “In the comic book series, he’ll hire himself out to anybody, to the highest bidder.  He’s a pure mercenary.  I suppose kind of a little like an actor,” he laughs.

A native of South Africa, Vosloo didn’t grow up with G.I. JOE, so when Sommers first approached him about acting in the film, his response was, “What’s G.I. JOE?”

“We walk together at Will Rogers Park for exercise, and about a year ago, he was saying he was hoping this G.I. JOE movie works out and that he’s got a great part for me in it.  I had no idea what G.I. JOE was.”  

That, apparently, has changed.  “All my friends are in their late forties now and have little kids, and when I told them that I’m doing ‘G.I. JOE,’ they all freaked out.  Hopefully they’ll all take their kids to see the movie.”

FROM ICONOGRAPHY TO IMAGERY

A cast this size is a clear indicator of the sheer magnitude of “G.I. JOE: The Rise of Cobra.”  Stephen Sommers’ films are typically bursting at the seams, but “JOE” represented a formidable project for even the heartiest of production teams.  Over an 82-day shoot, the crew worked 160-plus sets and set pieces that were designed and built on stages in the L.A. suburb of Downey and other locations throughout the city as well as on location and on stages in Prague.  In all, 25 different locations were scouted, designed, built, dressed and shot.  That included an around-the-world trip of location shooting any traveler would envy – France, Norway, the Czech Republic and North America.  Paris provided the iconic landmarks, while Prague offered streets with slightly fewer challenges for a production seeking to film a high-speed chase through the French city.   The chilly climes of Norway mimicked the North Pole.   A Fort Worth, Texas armed forces base and Downey’s former aerospace-facility-turned-film-studio (that was once home to the Space Shuttle) provided ample military locations.

It wasn’t enough that Sommers and his filmmaking team were bringing one of the most-loved comic-and-action figures to life, they did so under an absurdly compressed timetable.  While such action-heavy fantasy films typically have anywhere from 24 to 30 weeks to prep production, “G.I. JOE” had a total of 12 weeks of prep, allowing the production to begin filming immediately after the end of the WGA strike in Los Angeles in February 2008.

“Every department was so crazed, every single department was trying to get everything up to speed and they really did amazingly,” says producer Bob Ducsay.  “Prep on a movie like this would normally be six, seven, eight months.  We did it in three.”  It wasn’t just a matter of building sets and finding locations.  “This is a manufacture movie,” comments co-producer and unit production manager JoAnn Perritano.  “That means we’re making the props; we’re making the costumes.  It’s not like we can just go and buy stuff off the racks.   Every actor had to be body-scanned to make specifically unique costumes built just for them.”
All the more impressive is the fact that the production finished two days ahead of schedule.  “That’s positively remarkable,” declares executive producer David Womark.  “That shortened prep time wasn’t enough time to do a movie half this size.  A lot of that is a testament to Stephen’s creative decisiveness.  He really had a good handle on the story and the characters and, logistically, we came up with a good plan that helped him along.”

The tight schedule created a pressurized environment for the production.  “It made everything really crazy.  We were making decisions so fast, one on top of the other.  It was like a pressure cooker.  It made everybody stay on top of their game.   
Sommers and his producers procured the finest in behind-the-scenes talent to meet the many time-and-craft challenges “G.I. JOE” posed, including producer/editor Bob Ducsay, executive producers David Womark, Gary Barber, Roger Birnbaum and Erik Howsam; cinematographer Mitchell Amundsen, whose work on TRANSFORMERS gave him a unique understanding of the subject material; production designer Ed Verreaux; editor Jim May; costume designer Ellen Mirojnick; special effects supervisor Daniel Sudick, whose “explosive” resume looks like a Who’s Who of the biggest action pictures of the last decade; second-unit director Greg Michael; stunt coordinator R.A. Rondell; and visual effects supervisor Boyd Shermis, along with a veritable platoon of other film craftsmen at the top of their fields.

Bob Ducsay and Greg Michael hold unique positions on the team, having known and worked with Sommers since his earliest days in film.  “We started our careers together, so it’s just amazing to be out here doing it again,” says Ducsay.  The two met while Ducsay was a teaching assistant in the sound department at the USC Film School.  He has since edited all Sommers’ films.
Greg Michael came upon Sommers quite by accident.  “The first time I met Steve, he was painting my fraternity house,” Michael recalls.  “Steve said, ‘I just moved here from Minnesota and I’m just earning a living right now so I can go to film school.’  He had been traveling Europe as a busker, playing instruments on the street for money, managing bands, and he had just gotten accepted into film school.”

Michael ended up working as a cameraman on one of Sommers’ student films and they have been together ever since.  “Every once in a while, Steve and I will be on the telephone, and one of us will say, ‘Can you believe this?  Here we are in Prague,’ or ‘Here we are in Bombay.’  It’s been an incredible ride.”

Sommers has indeed come quite a long way since his days painting frat houses, running an explosive roller coaster like “G.I. JOE” in a manner that not only kept the cast and crew on track under incredible duress, but smiling while doing it.

“What I love about Stephen is his excitement,” notes Marlon Wayans.  “I think he goes home and holds a G.I. JOE when he goes to sleep every night.”  Says David Womark, “He’s the most passionate person on the set and his enthusiasm is contagious.”  Greg Michael agrees.  “He’s like an electric generator.  He excites everybody around him.”

Many liken Sommers’ enthusiasm to that of an 11-year-old boy.  “He’s like a kid with an erector set, a multi-million dollar erector set,” says Channing Tatum.  Or as Joseph Gordon-Levitt notes, “If you talk to guys my age about playing with G.I. JOE, their eyes light up.  ‘I’m gonna set him up this way, and I’m gonna build this other thing, and I’m gonna attach my guy to a balloon and watch him fly away or pull his head off and put on another one.’  Watching Stephen Sommers direct this movie, you get that same feeling.”

Sommers’ childlike excitement in no way diminishes his creative instincts.  “He’s always open to new ideas,” says Stuart Beattie.  “Nothing is ever too crazy.”  

The director’s respect for the crew, in any situation, is enough to draw them back, no matter how difficult the project.  “When the phone rang, I couldn’t wait to sign up for a second go around with him,” says JoAnn Perritano, a veteran of “Van Helsing.”    

Recalls Rachel Nichols, “He’s very easy to be around.  And he’s very savvy.  He shoots extremely fast.  Stephen knows what he needs, so you don’t spend a lot of time shooting a million different angles of things that you’re not going to use.   He’s very concise and that’s why we’re not shooting 20-hour days.”

SOMMERS-SIZE 

Stephen Sommers has quickly become a master of the action epic, as is evident in his popular “Mummy” movies and “Van Helsing.”  To his crew, many of whom have worked with him on all his major projects, his vision for epic scope, and painstaking detail in his propulsive action set pieces, has come to be known as Sommers-sized.  It is not merely large-scale for the sake of it, but part of his passion to continually keep the audience’s adrenaline pumping and their eyes glued to the screen. 

Sommers builds sequences through careful progression, brick upon brick, with an acceleration that is carefully planned and timed.   That includes the overall look of his film, which he entrusted to his production designer Ed Verreaux.  “Ed is highly familiar with the world of action and effects movies,” says David Womark, referring to Verreaux’s work on “X-Men: The Last Stand,” “Rush Hour 3” and “Jurassic Park III.”

The unique challenge Verreaux faced had its roots in a franchise that already had an established look, one which fans were familiar with.  “One of the things we wanted to do though,” he says, “was try to push it to the next level, while still staying true to the real character of G.I. JOE.”

Having only a passing familiarity with the franchise, Verreaux immersed himself in the world of G.I. JOE.  “I went online and went out and bought about $200 worth of G.I. JOE comic books and learned all about DUKE, SNAKE EYES and their whole universe.  It was kind of fun for me to spend a week reading comic books, just to get a sense of what the world of G.I. JOE was all about.”  Notes executive producer Howsam, “Ed really did his homework on the property and created this really vibrant place that the actors, Stephen and everyone could live in.”

The designer not only had to create the contemporary world, but also the unique worlds of both the G.I. JOE team and MARS, and he quickly gained an understanding of how they differed.  “In the first big meeting we had with Hasbro, they explained that MARS really had all the slick design stuff, while the G.I. JOE side is a little more utilitarian, closer to everyday military, not quite so over-designed,” he explains.

“I’ve been involved in a lot of big movies,” says di Bonaventura, “but this is one of the biggest movies I’ve ever seen.  The scale is enormous and the architecture of it is very specific and has to be exceedingly specific, because you need to be able to differentiate where we are at all times, be it in the world of the G.I. JOE team, MARS or our own world.  That was a big demand to place on Ed and his team.”

The crew took advantage of front-end time made available in the compressed schedule, building large numbers of sets during the first portion of production time.  “The first couple of weeks we were doing local locations in Los Angeles, partly because we had to have time to get the sets built,” Verreaux explains.

During the film’s full-speed-ahead prep and shoot, more sets were continuously built at a single time than on any other film made to date.  On average, large genre films usually build no more than 12 to 14 sets during a single period.  The “G.I. JOE” production had 168 sets and set pieces constructed for the film.

Many of the largest sets were constructed at The Downey Stages.  “There were very few nooks and crannies in the Downey studio that we didn’t in some way or other use or build a set on,” says Verreaux.  Among the sets built were the mammoth Urban Combat Level (part of the giant “Pit,” the underground home base of G.I. JOE), the MARS Docking Bay, the G.I. JOE Submarine, the MARS Missile Tube and Launch Tube and the MARS Flight Control set, among others.

The Pit, in fact, is the most impressive, featuring several levels (augmented by several more with visual effects set extensions).  “There’s the Urban Combat Level, the Undersea Warfare Level, the Command Center, a myriad of hallways, a medical bay, a rec room, where the G.I. JOE team hangs out and where we get to know them a little better,” Verreaux explains.

“It’s absolutely gigantic,” observes Sommers, “complete with an immense elevator that can transport aircraft to the surface.”

“The amazing thing,” says Sienna Miller, “is that everything works.  If there’s a button on the wall that has lights where there should be lights, if you push it, it’ll start flashing.”  Co-star Rachel Nichols agrees.  “The attention to detail and the authenticity makes the movie come alive for those long-time fans.”

Set decoration was as important a part of art direction for “G.I. JOE: The Rise of Cobra” as for any film.  “Our set decorators, Kate Sullivan and Jille Azis, really filled in all of the details,” Verreaux explains.  “For instance, when you opened a drawer at the home of The BARONESS and they even went so far as to design the family crest.  There was stationery on the table with the family crest and the address with all of it in French.  It’s those little touches that you may not see in the film, but it really helped the actors.  It helped set the mood for them even though it may not necessarily all be seen on camera.”

Another part of Verreaux’s domain was the fantastic number of aircraft and other vehicles seen in the film.  “They’re a whole combination of technology, vehicles and armament that you would hope to see in a ‘G.I. JOE’ movie,” says Hasbro’s Brian Goldner.

“We basically built all of the military vehicles,” says Verreaux.  Multiple versions of each had to be constructed, for cases in which a vehicle is seen in regular operation, then another for special effects rigging, etc., all based on pre-visualization during the film’s prep.  “We knew there were going to be ‘X’ amount of shots of a certain vehicle doing something a certain way.  Some had to explode a certain way, some had to flip.”

The crafts are an exciting component for fans who have played with or known the vehicles by name since their childhoods.  “Just the sheer number of aircraft, vehicles and underwater craft we’ve managed to stuff into this movie is unbelievable.  It’s Stephen’s imagination run wild,” says David Womark.  “There’s the HOWLER, which is a modified G.I. JOE troop carrier, the MARS Razor, a next-generation jet that the MARS have manufactured.  Then there’s the MANTIS ATTACK CRAFT and the SHARC ATTACK VEHICLE, which are our underwater mini-submarines.  All these vehicles were designed from scratch, specifically for this movie.”

The vehicles, the film’s settings, props and costumes, have one thing in common.  “We set the story a decade ahead, which gave us the license to exploit today’s technological advances,” states Sommers.  “We’re taking technology that exists in one form or another and positing where it could possibly go.  We’re referring to it as ‘science fact’ as opposed to ‘science fiction.’”

Each of the technologies shown are “things that we all know the military are doing, we just haven’t seen them yet,” says Goldner.  

They’re all things we might one day see on the battlefield, just not now.  “They’re what we call ‘next generation,’” adds David Womark.  “It’s kind of like if somebody handed you an iPhone ten years ago.  If you looked at it, you could see that it could someday exist, just not yet.”

The technology is shown and used in a way that will make audiences see that it might be possible.  “It’s really part of the storytelling,” explains Greg Michael.  “If you set something up so that an audience can at least understand the mechanics of how it’s supposed to work, and then show it actually working, then they’ll believe it.  We never make such a leap of logic that hasn’t been properly set up and push the envelope to a place where the audience is thinking, ‘Oh, well, that’s just impossible.’  You want the audience to go along for the ride.”

Key among those futuristic technologies is the nanotechnology employed in the secret weapons both the G.I. JOE team and the villains are trying to get their hands on in the film.  “The challenge was coming up with some kind of weapon that we all haven’t seen a million times before,” says Erik Howsam.  The producers didn’t have to look far to find it.  “Nanotechnology is already showing up in science journals, and even in international publications like Time and Newsweek,” says Michael.  “We’re just putting a new spin on it.”

Next generation designs were also part of the approach to Ellen Mirojnick’s costume designs, as was a certain visual panache.  “Ellen’s known for making actors look sexy, beautiful, hot,” says David Womark.  “Given the cast of this movie, that was something very important for Stephen.”

Sommers’ direction to Mirojnick was fairly straightforward.   “On the first day, he told me, ‘You must create iconic images.’  Those were our marching orders, and we designed from there.”

Mirojnick, as with all the film’s designers, kept close to the original iconic designs found in the comic, though brought them up to date for a modern audience.  “I took the point of view of reimagining how the franchise would look now, something Hasbro really encouraged.  They want to wow kids in 2009,” she says.  

After first getting acquainted with the franchise, the designer placed her psyche in the mode of a video game.  “They wanted it to give you that same feeling we all had the first time we watched James Bond,” says Mirojnick.  “That was thrilling because we saw things we hadn’t seen before, and it was a whole new experience.  That feeling was something Stephen was very, very anxious to capture.”

Costumes, like all departments, were under the gun, schedule-wise.  “This was really the biggest action movie I’ve been involved with, and I’ve done a bunch of action movies,” she says.  “We basically had to create the equivalent of 11 superheroes and we had to do it in a mere three months.   We had to invent an entire world, stuff that hadn’t been made before.”

First and foremost was the G.I. JOE Liquid Armor suits, their basic fighting suit.  “It’s a high-tech battle suit that’s impenetrable, but you put it on like high-performance skiwear,” Mirojnick explains.

The completed suits, however, were quite popular with the cast, particularly the male cast members.  Says Mirojnick, “Some of the boys put them on, looked at themselves and said, ‘Oh, I don’t have to work out and train.’”

On typical superhero movies, the actor wears an inner muscle suit beneath his clothes.  “We didn’t want to do that,” says Mirojnick.  “I designed a suit; we call it liquid armor.  It is a suit that is sculpted musculature that enables the external anatomy to become liquid armor.   The conceit was to put the muscles on the outside.   It was a great idea.”
One thing all the “G.I. JOE” costumes have is a unique camouflage design.  “In the beginning, I noticed that everything in this world is branded,” says Mirojnick.  “So G.I. JOE needs to have a stamp.  It’s a camouflage that comes in regular colors, but it has G.I. JOE included in the design.”

The coolest representation of the film’s “next generation” feel was the Accelerator Suit.  In one epic sequence in the film, DUKE and RIPCORD are chasing after several of the villains, who are going at top speed through Paris in a Scarab.   Donning their Accelerator Suits, they offer a formidable challenge to the all-terrain vehicle.

“The suit was actually an idea Stephen had,” David Womark explains.  “The suit has a certain amount of robotics that can help somebody travel in it anywhere from 30 to 40 miles an hour, as well as bust through walls or break through doors.”

 Again, the idea is not completely far-fetched.  “The Department of Defense reps came down and looked at some of our concepts and apparently they’re working on a very similar suit, one which will help soldiers run faster and shield them from ammunition,” he continues.  “We’re probably ahead of them by six or seven years.”

Mirojnick and her team developed the first concept drawings for the Accelerator Suit, but, as she notes, “We had a terrific concept artist who drew it on the first day he was hired and we knew immediately that it was unmakeable.”  

Shane Mahan at the Stan Winston Studio was then hired to actualize the design.  “They learned a lot of the technology of how to build suits like this from their work on ‘Iron Man,’” notes Womark.  However, there was a big difference between the Iron Man suit and the Accelerator Suit.  “In most of ‘Iron Man,’ what you see is an animated visual effects version of the suit.  We wanted both Marlon and Channing to be in these suits as much as possible, for medium shots, for close-ups, even for some of their stunts, so the challenge was that it had to be cool enough for the fans, but functional enough on the set.”

The result was a modular design that allowed the actors to walk, run, sit or otherwise move with the action, which is not to suggest the suits were comfortable.  “If hell was a costume, it would be the Accelerator Suit,” Marlon Wayans declares, adding, “The devil probably has one or two in his closet.”  Channing Tatum agrees.  “They might be the most uncomfortable things ever made, but man they are cool looking.”

Offering another challenge was the costume made for Ray Park as SNAKE EYES.  “For the initial design, we looked at ninjas, and then back to the comic books,” explains Mirojnick.  The result was a suit that combined elements of SNAKE EYES’ Ninja life with his role as a commando with G.I. JOE.  “It’s a fitting homage to the original SNAKE EYES design,” David Womark notes.

The sculpted suit, complete with heavy-duty visor, was an adjustment for Park.  “I’d never worn a suit that covered my body and my head before.”  In time, Park became used to the costume and even picked up a few pointers from some of the stuntmen working on the film.  “They gave me a few tips on how to try to make the suit my own.  I love the costume.  I love the way it looks.  I would have worn it home given the chance.”

For his COBRA counterpart, STORM SHADOW, Mirojnick designed a costume befitting the actor portraying him, Byung Hun Lee.  “He is really handsome, a true gentleman in Paris when he’s first recruited by McCullen to go on a couple of missions.  He also has his fighting suit and a mask,” the designer explains.

  SCARLETT has a variety of costumes that get right to the point.  “She has great liquid armor that accentuates every part of her sexy body,” says Mirojnick.   

For the evil BARONESS, Mirojnick turned Sienna Miller from what she calls “the most fabulous girl next door” into her incredibly nasty alter ego.  “She came in and said, ‘Paint The BARONESS on me.’”  

Miller’s outfits are made of leather and crocodile.  “She’s an all-around assassin,” notes the actress, “a real throwback to Diana Rigg in ‘The Avengers.’  I think everybody will aspire to be The BARONESS.”

The main costume for the BARONESS is beyond tight.  “The outfit is so tight, she can’t sit down,” notes Channing Tatum.  During breaks in shooting, Miller was required to rest against a “leaning board.”  “It’s kind of like the Hannibal Lecter thing he got wheeled around on,” the actress says.  “Mine was just this princess chair.  It’s got BARONESS written above it.  They measured my arms so that my hands could just dangle elegantly over the end.”  

PROPS FOR THE PROPS

The props for “G.I. JOE: The Rise of Cobra,” should prove equally eye-catching, at least as far as fans are concerned.  Prop Master Brad Einhorn, veteran of several “Batman” movies, says, like other department heads, that the short prep schedule made things tougher.  “We had about nine weeks of prep, which really isn’t enough for a movie like this.  I did a couple of ‘Batman’ movies, and I had six months of prep, and it’s about the same amount of work, but we did it and we did some great props.”

Einhorn and his team created a fascinating arsenal of weaponry and cool gear, everything from hand weapons and tank weapons to The BARONESS’ glasses.  “We built everything from scratch.  Everything was custom manufactured.  No props were bought for this movie.  We had about 30 or 40 people in town make them all,” says Einhorn.  “Checking every step of the manufacturing of the hundreds of props was the tricky part, going back and forth to the director, making sure he’s happy, but I just love manufacturing and creating new crazy props.”

The most complicated prop was the “star of the show,” the ‘nanomite’ warheads, which took over three months to fabricate.  “It was the first prop I started on because I knew it would take the longest.  Every piece of it is machined.  We had glass molds to make the glass parts, and it’s all made by hand and comes in a really cool case with the kill switches.”

In the personal weapons department, one of the more popular on set was SCARLETT’s high-tech crossbow.  “Rachel Nichols loved that prop.  She couldn’t get enough of it,” Einhorn notes.  Built as a practical crossbow, the device is covered with an array of LED lights.  “It looks like an optical illusion.  It opens really weird and actually scares you.  It’s almost like a magic trick.”  Adds Nichols, “It doesn’t really fire, which made it easy for me, actually, because then I can never miss a target!”

Ray Park was particularly pleased when it came to the SNAKE EYES’ weapons, his favorite being the ninja tonfas.  “It’s a handle and a stick, and mine has two snake heads on top,” says Park.  “STORM SHADOW was always beating on SNAKE EYES when they were kids, but the tonfa became SNAKE EYES’ weapon of choice.  And over the years, he developed this weapon and made it his own, so at the press of a button, I have a spike at the top and a blade at the back.  It’s lethal and very dangerous.”   

Even nearer to the hearts of both Park and Einhorn are the SNAKE EYES’ swords.  “I’ve always loved them, ever since I was a kid,” the prop master says.  “If there’s a sword in a movie, I’m always excited.”

“One of the reasons why I got into doing martial arts was the sword work,” says Park.  “I just love the magic of moving a sword around.  To me it’s a dance.”  

The sword fighting sequences in the film are carefully choreographed, Park notes.  “They have to be really precise.  We made sure we hit our beats, and we would dance and tango in, doing the waltz together because the last thing I wanted to do was have a sword and cut one of my fellow actors by accident.  It was a constant challenge.”

Another important piece of craftsmanship is DESTRO’s mask.  “It’s a fantastic piece of artistry,” declares actor Christopher Eccleston, who dons the face covering as McCullen.  Einhorn and his team took great care to reference the mask of the comic book.  “We want fans to say ‘DESTRO’ as soon as they see it,” he says.

In a Stephen Sommers film, props can be anything as small as a ring or as large as a Humvee, each adaptable to being tossed around.  Such is the case with the COBRA vehicle adorned as a SCARAB, which can go just about anywhere, and does, with the help and expertise of special effects supervisor Daniel Sudick and his team.

In one sequence, the Hummer is tossed down a traffic-filled street in Paris.  The scene was actually filmed in Prague, where a great many outdoor sequences were shot.  Sending a Humvee down a city street crashing into cars and turning it into a projectile takes precision and skill.  “Dan Sudick’s challenge was that he normally does effects like this on a back lot or a soundstage,” says David Womark.  “All of a sudden, he finds himself throwing cars in front of people’s houses.  You want to make sure that the car doesn’t land in somebody’s living room.”


Sudick had to hurl the Hummer 60 feet down a historic street only 30 feet wide. “We had to have a guide cable on the front,” he explains.  “We had two cannons in the back that were rigged to fire at the same time, and the cable up front had to have a pretty good force on it to keep everything in line.”  


The chase scene was filmed with nine cameras with cars flying everywhere, in true Sommers-size scale.  “We did two takes with nine cameras rolling on each take, so there are essentially 18 individual camera shots worth of footage,” says Greg Michael.  “It looks like every single car in Paris is flying!”

 “I think we actually bought and destroyed over 112 cars,” says executive producer Womark.  “I think we beat the record, which was ‘The Blues Brothers,’ which had about 102 or 104 cars wrecked.”

The stunts were performed by the stunt team, as well as cast members.  Placing yourself in the center of an explosion bumps up the adrenaline, but also solidifies the effect, says Sienna Miller.  “Personally, as an audience member, I would love to know that the explosion I saw was not created on a computer, that it was actually real and the actors were really there.  The fans will know we were there.  They’re real, live explosions and we were very close to them, but we had the best people in the world making sure we were safe.  We never felt compromised.”

Equally important is the presence of the actors in key fight scenes, particularly those between The BARONESS and SCARLETT.  Sienna Miller and Rachel Nichols both worked closely with stunt coordinator R.A. Rondell to develop the scene and to train.  “Rachel, because of her stature, was tall and held her hands in a certain way, so her moves involved more punches,” he explains.  “Sienna is a bit shorter and was a little more grounded, and she started throwing kicks.  It was a perfect blend; they matched up beautifully.”

 “We trained every day of the week for about six weeks to master a 90-move fight sequence,” says Nichols.  

Performing your own fight scenes includes both benefits and risks.  Says Miller, “There was one moment when we were filming where she kicked and it went to the wrong place and I responded naturally and blocked it in the right place.  It became instinctual.”

The most anticipated battle between two characters is the explosive duel between SNAKE EYES and STORM SHADOW.  “The rivalry between those two is one of the core mythologies of G.I. JOE,” says Bob Ducsay.  “It’s kind of like watching the Obi-Wan and Darth Vader showdown,” adds Stuart Beattie.  “It’s that powerful.”

Rondell worked closely with Ray Park and Byung Hun Lee to develop an exciting battle that accentuated the styles of both artists.  “Ray comes from a huge martial arts background, using a style known as WuShu, which is really amazing,” Rondell explains.  “It’s the head postures and hand postures and poses that are really what the audience wants to see, because that’s SNAKE EYES.”  Adds Park, “It’s a more flamboyant style, and they understood that, so we sort of combined what I can do with what they wanted me to show.  We would just work together until it felt right.”

Lee brought a different style.  “He’s a little bit more methodical and stylish in his own way,” says Rondell.  “But when you put them both together, it’s quite a battle.  They both really excel at their martial arts, and I think their styles really complement each other.”

As part of the SNAKE EYES/STORM SHADOW mythology, there is also a flashback sequence in which audiences see the first such duel when the characters were children.  “I interviewed quite a few kids, and we found these two nine-year-old pro martial artists who were really, really talented,” Rondell recalls.  Two additional sets of doubles were brought in for the children, to allow the boys to only work within the specified time frame for child actors.  “We’d bring in the first set of kids and they’d shoot part of a scene, and then we’d pull them out and bring in the other set of kids for the insert work.”

The professionalism of the young martial artists astounded even a veteran like Rondell.  “Each one of the kids was completely trained, knew the fights inside out and were very supportive of the other pair who were fighting at the same time.  It was a complete team of nine year olds.  The crew was in awe of how respectful they were and how quickly they learned it and put it together.”

Being an arms-heavy movie, the cast also received firearms training, which, to their surprise, was done with live ammunition.  “It was important that they know what it felt like, what they were dealing with, the actual kick of the weapon,” Rondell explains.  “They learned how to load the weapon, how to handle the weapon, how to give the weapon back to the prop master.  It’s all very serious stuff.”  Shooting real bullets took some getting used to, but Sienna Miller explains that she caught on quickly.  “I’d never fired a gun before in my life, so this was a new experience for me,” she says.  “We went out on a gun range outside L.A. and were given Glock pistols with live ammunition.  It was an overwhelming experience.”

While the weapons training helped get the actors used to the kick of a real weapon, making it look natural was another matter.   Among his other tasks, U.S. Army liaison Lieutenant Colonel Paul Sinor helped teach the cast members how real Army soldiers handle guns.  “I don’t want somebody who has just gotten out of the Army to look at this film and say, ‘Oh, that’s just an actor,’” he explains.  “I want him to look at it and say, ‘This guy knows what he’s doing.’  Plus, it helps the actor feel proud that he did it right.”

Sinor helped out with everything from handling weapons to dialogue, as well as pointing to items in the script that didn’t quite read truly military.  “We might request changes, say to dialogue, where there might be an exchange between a sergeant and an officer that isn’t exactly correct,” says Sinor.  “Or there might be a reference to Jeeps.  Everyone thinks that the Army still drives Jeeps, but we haven’t driven them since the mid 1970s.  So we have it changed to the appropriate vehicle, things like that.”
The respect for the military is evident in the respect given to Sinor’s opinions on set.  “Stephen pretty much gave me carte blanche on set.  He said, ‘If you see something you want to correct on the spot with an actor, go ahead and do it.’”   

Having the military as part of “G.I. JOE: The Rise of Cobra” was something the producers insisted on, because it is the core of who G.I. JOE is.  “The name G.I. JOE means a lot to them and what they stand for in a lot of ways,” says Erik Howsam.  Adds Sinor, “G.I. JOE is an American icon.  It would be very difficult for us not to be able to support that.  G.I. JOE is a hero, not only to American boys and girls, but worldwide.  He does what the military’s supposed to do and he does them right.  He does them properly.  That’s why we’re proud to be part of this.”

 “Since the very beginning, G.I. JOE has always celebrated the heroism and character and bravery of men and women in the Armed Services,” says Hasbro’s Brian Goldner.  “In this film, we’re able to bring that out in a kind of a fantastical situation that is still rooted in reality.”

Bringing “G.I. JOE” to the screen in a way that’s exciting both for fans and newcomers was a challenge, but one completed in a way sure to please both.  “It was a hugely daunting task,” says Stuart Beattie, “because I know it’s so important to many people.  We really took pains to make sure the fans would be happy with it.  We want them to say, ‘That’s the ‘G.I. JOE’ I’ve been wanting to see for so many years.  That’s the G.I. JOE I remember.’”

“G.I. JOE: The Rise of Cobra,” however, is not a political film.  Says Channing Tatum, “It’s just a big, big fantastical ride, whether you’ve heard of G.I. JOE or not.”   

Stephen Sommers closes:  “This movie has been such fun to make.  Every day has been fun.  There wasn’t a day where you didn’t see or get to participate in something exciting.  It was a great group of people and it was a joy to come to work every single day.  It’s been a great, whole, overall experience.  I just really love what I do.”   

ABOUT THE CAST

ADEWALE AKINNUOYE-AGBAJE (HEAVY DUTY) was born in London, England.  After earning a Masters Degree in Law from London’s prestigious Kings College, a career in acting came his way when acclaimed producer and director Frank Marshall cast him in the Paramount blockbuster “Congo,” leading to a prolific career in film and television.

He soon became a household name starring as the murderous, drug-addicted prisoner Adebisi in HBO’s hit television series “Oz,” which earned him critical and audience acclaim, as well as two NAACP Award nominations.

Akinnuoye-Agbaje subsequently focused on his film career, starring in such blockbusters as “The Mummy Returns,” “The Bourne Identity” and “Get Rich or Die Tryin’.”

He became known worldwide as the mysterious Mr. Eko in J.J. Abrams’ acclaimed hit TV series “Lost,” for which he and the cast earned the 2006 Screen Actors Guild Award for Best Ensemble.

Akinnuoye-Agbaje currently resides in London, England.

CHRISTOPHER ECCLESTON (McCullen/DESTRO) was born in Salford and trained at the Central School of Speech and Drama.  His work in film includes acclaimed performances such as Major Henry West in Danny Boyle’s “28 Days Later,” the title role in Michael Winterbottom’s “Jude” and Boyle’s “Shallow Grave” with Ewan McGregor.  Other noteworthy performances include Winterbottom’s “24 Hour Party People”; “Gone in 60 Seconds” opposite Nicolas Cage; Shekar Kapur’s “Elizabeth” opposite Cate Blanchett; David Cronenberg’s “eXistenZ” with Jude Law; Peter Medak’s “Let Him Have It”; and the role of Dr. Jekyll in “New Orleans, Mon Amour.”


Upcoming for Eccleston is Mira Nair’s “Amelia” with Hilary Swank and Richard Gere for Fox Searchlight.


On stage, Eccleston has appeared in “Hamlet” and “Electricity” at the West Yorkshire Playhouse, “Miss Julie” at the Haymarket Theatre West End, “Bent” and “Abingdon Square” at the Royal National Theatre, “A Streetcar Named Desire” at the Bristol Old Vic and “Waiting at the Water’s Edge” at The Bush Theatre.


On television, he recently played Claude on the hit NBC series “Heroes,” as well as “Dr. Who” on BBC.  He has earned Best Actor BAFTA nominations and BPG Award wins for his performances in “Second Coming” (ITV) and “Our Friends in the North” (BBC).  He was nominated for Best Actor by the RTS for “Hearts and Minds” (BBC) and won the award for “Flesh and Blood.”  Additional television work includes “Cracker,” “Hillsborough,” “Sunday” and “Othello.”

JOSEPH GORDON-LEVITT (The Doctor/Rex) most recently starred opposite Zooey Deschanel in “(500) Days of Summer,” Marc Webb’s feature directorial debut that was the breakout hit of the 2009 Sundance Film Festival.  He also starred in John Madden’s “Killshot” with Diane Lane and Mickey Rourke, and in David Siegel and Scott McGehee’s romantic drama/improv film “Uncertainty,” which premiered at the 2008 Toronto Film Festival.  

Gordon-Levitt’s film credits include roles in the following:  Kimberly Peirce’s war drama “Stop-Loss” opposite Ryan Phillippe, Channing Tatum and Abbie Cornish; Spike Lee’s World War II drama “Miracle at St. Anna”; “The Lookout,” Scott Frank’s directorial debut, also starring Jeff Daniels, Matthew Goode and Isla Fisher; “Mysterious Skin,” Gregg Araki’s critically-acclaimed drama, for which Gordon-Levitt was named as one of the Best Performances of the Year in 2005 by The New York Times; “Brick,” the 2005 Sundance Film Festival Originality of Vision Award-winning film from Rian Johnson; “Manic,” the 2001 Sundance Film Festival entry, opposite Don Cheadle and Zooey Deschanel; “10 Things I Hate About You” with Heath Ledger and Julia Stiles; “Halloween: H20” starring Jamie Lee Curtis; “The Juror” with Demi Moore and Alec Baldwin; the animated film “Treasure Planet”; the hit family comedy “Angels in the Outfield” with Danny Glover; and his feature film debut, Robert Redford’s “A River Runs Through It,” a performance that earned him a Young Artist Award for Best Actor Under Ten.  

Prior to attending Columbia University, he starred on the award-winning NBC comedy “3rd Rock from the Sun,” for which he received two Hollywood Reporter Young Star Awards and three Screen Actors Guild Award nominations for Outstanding Performance by an Ensemble in a Comedy Series.  

Gordon-Levitt made his directorial debut with the short film “Sparks” starring Carla Gugino and Eric Stoltz, which premiered in the 2009 Sundance Film Festival Shorts Competition and is the first official production to bear the hitRECord.org brand – a website he created as an outlet for filmmaking and to further a community for creativity.  

Gordon-Levitt resides in both New York and Los Angeles.

BYUNG HUN LEE (STORM SHADOW) is an international superstar who is recognized as one of the starters of the “Korean Boom” in television and film.  Known as one of the “Four Kings” in Asia, Lee is the only actor to sell out the Tokyo Dome with 45,000 screaming fans.  Having completed a 70,000-fan arena tour in Japan in 2007, he has solidified his position as one of Asia’s top stars.

Lee was born in Seoul, South Korea, and originally wanted to be a film director of motion pictures but fell into acting.  He started his acting career in 1991 with a Korean television drama, “Asphalt, My Hometown.”  Since then he has done many dramas on the small screen, including “Tomorrow Love,” “Police,” “Son of Wind,” “White Knight 3.98,” “Happy Together,” “Beautiful Days” and “All In.”  

Although much of his early success came from television dramas, Lee’s real passion was for making films on the big screen.  His most recent films were Kim Jee Woon’s “The Good, the Bad, and the Weird” and Tran Anh Hung’s “I Come with the Rain.”  Other credits include Kim Jee Woon’s “A Bittersweet Life,” Park Chan Wook’s “Three Extremes,” “Everybody Has a Little Secret,” “Addiction,” “Bungee Jumping of Their Own” and Park Chan Wook’s “Joint Security Area.”  He is currently in production on “Iris,” Korea’s highest budgeted TV drama to date.  


Lee is currently an ambassador for UNICEF and Tourism Ambassador for France.  He has also received France’s Chevalier of the Order of Arts and Letters in 2006.
SIENNA MILLER (The BARONESS/Ana) was born in New York and is the youngest daughter of Ed and Jo Miller.  She spent the majority of her childhood in London and Wiltshire.  She was educated at Heathfield School in Berkshire, where she showed a keen interest in the theater, both recreationally and as part of her A-Level curriculum.  

After a year out traveling she went on to study drama at the Lee Strasberg Institute in New York.  In 2000, she starred in the off-Broadway production of “Independence” at the Neighborhood Playhouse.  Miller’s breakthrough came in 2001 with a role in the BBC series “Bedtime.”  She then went on to land the female lead role, alongside Mark Valley, in “Keen Eddie,” J.H. Wyman’s sitcom about a New York City policeman who is sent to London and ends up sharing a flat with a beautiful young woman named Fiona (Miller). 

Miller’s film debut came in “Layer Cake,” Matthew Vaughn’s hit film based on a London crime novel about successful cocaine dealer XXXX (Daniel Craig), who, having earned a respected place among England’s Mafia elite, plans an early retirement from the business.  Miller played the alluring Tammy.  Her next role was Nikki, a beautiful but unstable party girl, in Charles Shyer’s high-profile remake of the 1960s classic “Alfie,” in which she starred alongside Jude Law, Susan Sarandon, Marisa Tomei, Jane Krakowski and Nia Long.   She next traveled to Venice to star opposite Heath Ledger in Lasse Halstrom’s production of “Casanova” as Francesca, the only woman Casanova fails to seduce.    

In her West End debut, Miller played Celia in the Young Vic’s production of William Shakespeare’s “As You Like It” at the Wyndhams Theatre opposite Helen McCrory, Dominic West and Reece Shearsmith.  The production ran for four months and received rave reviews.   

She went on to film “Factory Girl” directed by George Hickenlooper, a biopic about the short and tragic life of Edie Sedgwick, starring opposite Guy Pearce and Hayden Christensen.  Her next role was that of Katya in “Interview.”  She was approached directly by Steve Buscemi, who both starred in and directed the film, which is a remake of the controversial Dutch filmmaker Theo Van Gogh’s film.  She next starred in Matthew Vaughn’s fantasy “Stardust.”    


More recently, she starred in “The Mysteries of Pittsburgh,” based on the novel by Michael Chabon, alongside Peter Sarsgaard and Mena Suvari; and John Maybury’s “The Edge of Love” with Keira Knightley, Matthew Rhys and Cillian Murphy, which tells the story of the life of Dylan Thomas.
With notable roles in film and television, RACHEL NICHOLS (SCARLETT) has quickly captured the attention of audiences.  She most recently appeared in “Star Trek” directed by J.J. Abrams. 

Other recent appearances include “The Sisterhood of the Traveling Pants 2,” the thriller “P2” with Wes Bentley and directed by Franck Khalfoun, “Resurrecting the Champ” with Samuel L. Jackson and Josh Hartnett, “Charlie Wilson’s War” with Tom Hanks and directed by Mike Nichols, and a remake of the horror classic “The Amityville Horror” produced by Michael Bay, in which she starred opposite Ryan Reynolds and Melissa George. 

In 2005-2006, Nichols starred in the last season of the ABC hit drama “Alias” alongside Jennifer Garner.  She also starred in the FOX drama “The Inside” produced by Imagine Television.  

A New England native, Nichols first caught the attention of a modeling scout while attending the prestigious Columbia University in New York City, from which she graduated with a double major in math and economics.  After campaigns with such brands as Guess, L’Oreal, Abercrombie & Fitch and Nicole Miller, she broke into the world of acting when her agent sent her out on her first audition, for “Sex and the City,” and she was immediately offered the role.  She next appeared in “Autumn in New York” with Richard Gere.  In 2003, she starred in the prequel “Dumb and Dumberer: When Harry Met Lloyd” and guest starred on the ABC series “In the Line of Fire.”


Nichols currently resides in Los Angeles.
RAY PARK (SNAKE EYES) is best known for his portrayal as the Sith Lord Darth Maul in the 1999 blockbuster “Star Wars: Episode I - The Phantom Menace,” which marked his motion picture acting debut.  He also worked extensively with stunt coordinator Nick Gillard in creating the choreography for many of his own fighting sequences in the film.

Park has been involved in the Chinese martial arts since age seven, living in Asia for most of his teenage years.  Winning numerous championships in the field, Park is also highly skilled in oriental weaponry, kickboxing, gymnastics and acrobatics.  Since 1991, he has been a member of the British Martial Arts Team, competing and demonstrating around the world on a regular basis.  Park’s martial arts experience, along with watching his on-screen idols Bruce Lee and Jackie Chan, inspired him to pursue a career in acting.

Since his work in “Star Wars,” Park has played the Headless Horseman in director Tim Burton's “Sleepy Hollow”; Toad, the near-sighted, far-jumping member of Magneto's evil Brotherhood of Mutants in “X-Men”; the hit man A.J. Ross in “Ballistic: Ecks vs. Sever”; and roles in the punk indie “What We Do Is Secret” and “Fanboys.”


Additionally, Park plays Chuck Norris in the in-production series “The Legend of Bruce Lee.”  He also worked as a fight double in “Mortal Kombat: Annihilation” and has performed in several commercials and video games.

JONATHAN PRYCE (The President) studied at RADA and, upon graduating, joined the Liverpool Everyman Theatre Company.  This was followed by a season at the Nottingham Playhouse under the direction of Richard Eyre before returning to the Everyman for a season as artistic director.

In 1975, Pryce starred in “Comedians” by Trevor Griffiths and directed by Eyre at The Old Vic, London.  He went on to star in the New York production directed by Mike Nichols and won his first Tony Award.  While at the Royal Shakespeare Company, Pryce starred in “The Taming of the Shrew,” “Antony and Cleopatra” and “Measure for Measure.”  In 1980, he won an Olivier Award for his performance in “Hamlet,” directed by Eyre at the Royal Court.  His numerous stage credits include “Tally’s Folly,” “The Seagull,” “Macbeth” (RSC), “Uncle Vanya,” “Oliver!” and “My Fair Lady,“ as well as the Broadway productions of “Accidental Death of an Anarchist“ and “Dirty Rotten Scoundrels.”

In 1989, he originated the role of The Engineer in “Miss Saigon” and was honored with the Tony, Drama Desk, Olivier and Outer Circle Critics Awards for Best Actor in a Musical.  Pryce earned another Best Actor nomination from the Olivier Awards for his performance in “The Goat, or Who Is Sylvia?”  He recently played Shelley Levine in “Glengarry Glen Ross” in London’s West End.

Pryce’s extensive film credits span the length of his career and include such films as “Voyage of the Damned,” “Something Wicked This Way Comes,” “Jumpin’ Jack Flash,” Terry Gilliam’s award-winning film “Brazil,” “The Age of Innocence,” “Glengarry Glen Ross,” “Carrington” (Best Actor at the Cannes Film Festival, 1995), “Evita” and “Tomorrow Never Dies.”  More recently, audiences have seen him in “Leatherheads,” “The Pirates of the Caribbean” trilogy and “Bedtime Stories.”

Pryce’s television work includes the BBC telefilm “The Man from the Pru,” the four-part telefilm “Selling Hitler,” “Great Moments in Aviation” for BBC Films, “Baker Street Irregulars” as Sherlock Holmes, “Thicker Than Water” for BBC TV and “Clone” for BBC3.  He starred in HBO’s “Barbarians at the Gate” and co-stars with Uma Thurman in the recent “My Zinc Bed,” also for HBO.

SAÏD TAGHMAOUI (BREAKER) was first noticed by film enthusiasts for his role as the Arab punk in “La Haine,” which debuted at the Cannes Film Festival in 1995.  


Born in France to Moroccan parents, Taghmaoui is a former boxer who was ranked second in his division at the height of his athletic career; however, he chose acting as a different option, thanks to his friendship with writer/director/actor Mathieu Kassovitz.  Together they wrote “La Haine.”  The film went on to win the Best Director Award at the Cannes Film Festival and three Cesars as Best Picture, Best Producer and Best Editor when it debuted in 1995.  Additionally, Taghmaoui earned a Cesar nomination as Most Promising Newcomer and was also honored with the Golden Pyramid at Cairo’s International Festival, presented to him by Omar Sharif, as the youngest and most valued international Arab actor.  The film went on to win many awards around the world at various film festivals


Taghmaoui can also be seen starring in Anton Corbijn’s film “Linear,” which accompanies U2’s album “No Line on the Horizon.”


With many French films to his credit, his first English-language role was as Kate Winslet’s lover in “Hideous Kinky,” which led to him being cast as the brutal Iraqi officer in David O. Russell’s “Three Kings.”   Taghmaoui has since starred in Neil Jordan’s “The Good Thief,” David Mamet’s “Spartan” and “Hidalgo” opposite Viggo Mortensen.   He reunited with David O. Russell in “I ♥ Huckabees,” starred in Columbia Pictures’ “Vantage Point,” starred in Marc Forester’s “The Kite Runner,” and opposite Don Cheadle and Guy Pearce in “Traitor.”

CHANNING TATUM (DUKE) is a talented young actor who has established himself as a breakout star.  

Tatum was recently seen starring in the Paramount Pictures drama “Stop-Loss” by critically acclaimed director Kimberly Peirce (“Boys Don’t Cry”) and producer Scott Rudin.  Earlier this year he starred opposite Terrence Howard in the film “Fighting” directed by Dito Montiel, and with Johnny Depp and Christian Bale in Michael Mann’s “Public Enemies.” 
In 2006, Tatum received an Independent Spirit nomination and a Gotham Award nomination for his powerful role in the independent film “A Guide to Recognizing Your Saints,” which won the Special Jury Prize for Best Ensemble Performance, as well as the dramatic directing award for Dito Montiel at the 2006 Sundance Film Festival.  The film was written and directed by Montiel and was based on Montiel’s 2003 memoir of the same title.  This powerful coming-of-age drama takes place in 1980s Astoria and follows Montiel’s impoverished and violent life from his youth (portrayed by Shia LaBeouf) to adulthood (portrayed by Robert Downey Jr.).  His father is portrayed by Chazz Palminteri, and Tatum plays the role of Antonio, Montiel’s best friend.      

In 2006, Tatum starred opposite Amanda Bynes in the DreamWorks film “She’s the Man,” which was directed by Andy Fickman and produced by Lauren Shuler Donner.  Later that year, he starred in the box office hit “Step Up,” directed by Anne Fletcher and produced by Adam Shankman.  The film centers around Tyler Gage (Tatum), a street-smart juvenile delinquent who gets sentenced to community service at a high school for the performing arts.  

 Tatum was born in Alabama and grew up in Florida.  At age 23, he starred in an international Pepsi commercial for director Tarsem Singh and two highly popular national Mountain Dew commercials directed by Kinka Usher.  His natural charisma and athleticism brought him to the attention of both extreme sports fans and Hollywood executives.  He was signed by a talent agency and started taking acting classes with Harold Guskin and at the Dena Levy Acting Studio.  

In 2004, he made his first guest appearance in an episode of “CSI: Miami.”  In 2005, he appeared in “Havoc” opposite Anne Hathaway and Joseph Gordon-Levitt and “Coach Carter” with Samuel L. Jackson, and starred as a motocross superstar in the Fox film “Supercross.” 
Tatum recently wrapped production on the adaptation of the Nicolas Sparks (“The Notebook”) bestseller “Dear John” opposite Amanda Seyfried (“Mamma Mia!”).  He will play a soldier on leave from the army who meets and falls in love with a young woman (Seyfried).  Lasse Hallstrom (“The Cider House Rules,” “Chocolat”) directed the adapted script by Jamie Linden.  The film will be released in February 2010.

Tatum currently resides in Los Angeles.

  
MARLON WAYANS (RIPCORD) most recently starred in, co-wrote and produced the Wayans brothers’ comedy “Dance Flick” for Paramount Pictures.  


 Since Wayans’s compelling dramatic performance as drug addict Tyrone C. Love in Darren Aronofsky’s “Requiem for a Dream,” he searched for his next powerful drama and found it in the recent independent film “Behind the Smile” directed by Damon Wayans, in which Wayans plays a vulnerable young comic trying to make it in the Los Angeles comedy club scene. 


Among Wayans’s film credits are “The Ladykillers” with Tom Hanks and directed by the Cohen brothers, “Little Man” directed by Keenen Ivory Wayans, “Senseless,” “The Sixth Man,” “White Chicks” directed by Keenen Ivory Wayans, and “Norbit” directed Brian Robbins.  


This spring, Wayans, along with his brothers, published two new books: 101 Ways to Know You're a Golddigger and 101 Ways You Know It's Time to Get Out Of Your Mama's House. Additionally, 101 Ways to Know You’re Having a Ghetto Christmas will be in stores this fall. 


Continuing the success of Wayans Brothers Entertainment, a company Wayans began with his brothers Keenen and Shawn Wayans and producer Rick Alvarez, Wayans continues to develop for television and film. In the pipeline are Wayans’s “Super Bad Jones Dynomite” with Rogue Pictures, a feature film he wrote, is producing and will star in, based on his comic book series of the same name; “Pretty Ugly” with DreamWorks, which is being written as a starring vehicle for Wayans who will also produce, and “The Year of Living Biblically,” which is also being written as a starring vehicle for Wayans, and which he is producing for Paramount. 


Wayans attended the prestigious High School of Performing Arts in New York before studying at Howard University’s Film School.  From there, he headed out west to join the cast of Fox’s Emmy Award-winning comedy series “In Living Color,” which aired from 1990-1994, before creating and starring in “The Wayans Bros.” sitcom, which aired on the WB network from 1995-1999.


Wayans resides in Los Angeles. 

With every role he plays, DENNIS QUAID (GENERAL HAWK) upholds his place as one of the most charismatic actors of our time.  Quaid received honors from the New York Film Critics Circle and the Independent Spirit Awards as “Best Supporting Actor of the Year” and garnered nominations for a Golden Globe Award and Screen Actors Guild Award for his emotional turn as a closeted homosexual in 1950s New York in the critically acclaimed 2002 film “Far from Heaven.”  Quaid was honored at the 2009 ShoWest Convention as “Male Star of the Year.”

In October 2008, Quaid starred in the Universal Pictures feature film “The Express,” the true-life story of Ernie Davis, the first African-American college football player to win the Heisman Trophy.  Davis was drafted to the NFL, however he never played professionally as he was diagnosed with leukemia before his first season with the Browns and passed away shortly thereafter.  Quaid portrayed Davis’ football coach at Syracuse University, the legendary Ben Schwartzwalder, who also coached NFL star Jim Brown before his career began with the Cleveland Browns.  “The Express” was directed by Gary Fleder. 

Recently, Quaid’s voice was featured in the 3D film “Battle for Terra,” the story of Senn and Mala, two rebellious alien teens living on the beautiful planet Terra, a place that promotes peace and tolerance, having long ago rejected war and weapons of mass destruction.  But when Terra is invaded by human beings fleeing a civil war and environmental catastrophe, the planet is plunged into chaos.  During the upheaval, Mala befriends an injured human pilot and each learns the two races are not so different from one another.  Together they must face the terrifying realization that in a world of limited resources, only one of their races is likely to survive.  The film was released in theaters on May 1st and was a Lionsgate and Roadside Attractions release. 

Quaid recently finished production in Berlin, Germany, for the horror film “Pandorum,” about a pair of crew members aboard a spaceship who wake up with no knowledge of their mission or their identities.  Ben Foster co-stars.  Overture Films will distribute “Pandorum” in the U.S. in September 2009.  


Quaid also stars in the upcoming dramatic thriller “Legion,” directed by Scott Charles for Sony Screen Gems.  Quaid stars with Paul Bettany in this story about a group of strangers stuck in a diner after a biblical apocalypse descends upon the world.  “Legion” will be released in January 2010.

In 2008, Quaid starred in the Miramax film “Smart People,” for director Noam Murro, which premiered at the 2008 Sundance Film Festival; and just prior, he starred in Sony’s action thriller “Vantage Point” directed by Pete Travis.

Quaid appeared in the satirical comedy “American Dreamz,” in which he played the President of the United States, along with an ensemble that included Willem Dafoe, Hugh Grant, Marcia Gay Harden and Mandy Moore.  The film was written and directed by Paul Weitz for Universal Pictures.  

In 2005, Quaid received a Star on the Hollywood Walk of Fame.  He also starred in the family comedy “Yours, Mine and Ours” with Rene Russo.  The remake of the 1968 film, which originally starred Henry Fonda and Lucille Ball, was directed by Raja Gosnell for MGM and Paramount.  “Yours, Mine and Ours” is the tale of a widower (Quaid) with 10 children who marries a widow (Russo) with 8 children.  Quaid also received rave reviews for his role in the Universal Studios film “In Good Company,” a coming-of-age drama with Scarlett Johansson and Topher Grace.  The film was written and directed by Paul Weitz.  

In 2004, Quaid starred in the 20th Century Fox action blockbuster film “The Day After Tomorrow” directed by Roland Emmerich, and just prior as General Sam Houston in Disney’s “The Alamo,” which re-teamed him with director John Lee Hancock.  Quaid also starred in another film that year, Fox’s remake of “Flight of the Phoenix” directed by John Moore and produced by John Davis and Bill Aldrich.

In 2002, Quaid starred in the title role of a high school baseball coach in Disney’s box-office hit “The Rookie,” based on the true story of pitcher Jim Morris, who made the major leagues at the age of 35.  “The Rookie” was directed by John Lee Hancock, produced by Mark Johnson, Gordon Gray and Mark Ciardi.  The film was awarded an ESPY by ESPN for “Best Sports Film of the Year.”  

In 2001, Quaid starred in HBO’s “Dinner with Friends” for director Norman Jewison.  Based on Donald Margulies’ Pulitzer-Prize winning play, the story explores the strains of modern-day marriages.  “Dinner with Friends” received a 2002 Emmy nomination for Best TV Movie.

Quaid also starred in New Line Cinema’s 2000 hit “Frequency,” in which he played a heroic firefighter who died at a young age but was able to communicate with the son he left behind due to a time warp.  The film was written by Toby Emmerich and directed by Gregory Hoblit and also starred Jim Caviezel and Andre Braugher.  The year 2000 also marked Quaid’s appearance in the critically acclaimed Steven Soderbergh suspense drama “Traffic” for USA Films, opposite Michael Douglas and Catherine Zeta-Jones.  Quaid portrayed a high-powered attorney who became involved in a web of deceit and scandal that resulted in deadly consequences. 

Quaid made his directorial debut in 1998 for TNT with the television film "Everything That Rises," the story of a Wyoming man’s struggle to hold on to the land passed down through generations, which takes on a new poignancy when his son is critically injured in an auto accident.  That same year, Quaid starred in Nancy Meyers’ box-office hit “The Parent Trap” for Walt Disney, a remake of the 1961 classic.
In the fall of 1998, Quaid was seen in the critically acclaimed film “Savior,” directed by Peter Antonijevic.  Quaid starred in this realistic and heartwrenching portrayal of a French-American mercenary who reclaims his humanity by rescuing a girl orphaned by the Bosnian War.  Critics hailed his performance as the best of his career.  Quaid also received considerable critical praise for his role as Doc Holliday in the Western “Wyatt Earp” in 1994, and for the Oscar(-nominated space epic “The Right Stuff” in 1983.

Quaid's impressive body of work includes the Warner Bros. film “Any Given Sunday,” directed by Oliver Stone; Jeb Stuart’s “Switchback”; “Gang Related,” opposite James Belushi; Lasse Hallstrom’s “Something to Talk About,” opposite Julia Roberts and Robert Duvall; the fantasy action-adventure film “Dragonheart”; Steve Kloves’ critically acclaimed “Flesh and Bone”; Alan Parker’s World War II saga “Come See the Paradise”; Taylor Hackford’s “Everybody's All-American” opposite Jessica Lange; Peter Yates’ “Suspect” with Cher; Annabel Jankel’s remake of the 1949 film noir “D.O.A.”; Jim Bridges’ “The Big Easy” with Ellen Barkin; and Joe Dante’s “Innerspace.” He showcased his musical talents in the films “The Night the Lights Went Out in Georgia,” “Tough Enough” and “Great Balls of Fire.”

Quaid began acting in high school and studied theater at the University of Houston.  Soon after his arrival in Hollywood he landed the plum role of a working-class tough guy in “Breaking Away.”  Other early film credits include “The Long Riders” with his brother Randy, “9/30/55,” “Crazy Mama,” “Dreamscape,” “All Night Long,” “Our Winning Season,” “Cavemen,” “I Never Promised You a Rose Garden” and “Enemy Mine.”

In 1983, Quaid starred with Mickey Rooney in the Emmy Award-winning television movie “Bill” and its sequel, “Bill: On His Own.”  A year later he co-starred with Randy Quaid in the off-Broadway production of Sam Shepard's “True West,” which he later reprised in Los Angeles.  Quaid splits his time between homes in Los Angeles, Montana and Texas.
ABOUT THE FILMMAKERS

STEPHEN SOMMERS (Director/Executive Producer/Story) wrote and directed “The Mummy” and “The Mummy Returns” and produced “The Mummy: Tomb of the Dragon Emperor.”  Additionally, Sommers wrote, produced, and directed “Van Helsing” starring Hugh Jackman and Kate Beckinsale; wrote and directed “The Adventures of Huck Finn” starring Elijah Wood and Jason Robards; “The Jungle Book” with Jason Scott Lee, Cary Elwes, Sam Neill and John Cleese; and “Deep Rising” starring Treat Williams and Famke Janssen.  Sommers wrote and executive-produced Disney's “Tom and Huck” with Jonathan Taylor Thomas and Brad Renfro.  For television, he wrote and executive-produced “Oliver Twist,” again working with Elijah Wood, as well as Richard Dreyfuss.

A native of Minnesota, Sommers attended St. John's University and the University of Seville in Spain.  Afterwards, Sommers spent the next four years working in street theatre groups and managing rock bands.

From there, he relocated to Los Angeles and attended the USC School of Cinema-Television for three years, earning a Masters Degree, where he wrote and directed an award-winning short film called “Perfect Alibi.”  With independent funding, he wrote and directed his first motion picture, “Catch Me If You Can” (1989) which was filmed in his hometown of St. Cloud, Minnesota.

STUART BEATTIE (Screenplay/Story) was nominated for a BAFTA, an Edgar Award, a Saturn Award, and a Golden Satellite Award for his screenplay for “Collateral,” the hit film directed by Michael Mann and starring Tom Cruise and Jamie Foxx.  He also shared story credit on the worldwide smash hit “Pirates of the Caribbean: The Curse of the Black Pearl.”  Other motion picture credits include the recent horror hit “30 Days of Night,” “Derailed” and “Australia” directed by Baz Luhrmann.

Born and raised in Australia, Beattie later came to the United States to pursue a writing career.  In 1994, he won the Diane Thomas Screenwriting Award, presented through the UCLA Extension Program.  Three years later, he made his film-writing debut on the Australian film “Joey.”  The film won the Australia’s People’s Choice Award for favorite film.  He also wrote the independent feature “Kick” starring Paul Mercurio, Radha Mitchell and Martin Henderson.


PAUL LOVETT & DAVID ELLIOT (Screenplay) Paul Lovett was born and raised in Surrey, England, before moving to Versailles, France, and later, at the age of 13, to (umm?) Plano, Texas.  Lovett met David Elliot while studying sociology at the University of Texas in Austin.  It was there that he also attended a lecture by the late (and immensely great) novelist Kurt Vonnegut, who said, “If you really want to piss off your parents…then become a writer.”  And so he did…


Determined to make a go of things, Lovett completed his first novel, Bread and Circuses, at age 23, before turning his energies to the highly lucrative field of short story writing.  This period of creative integrity, however, was cut short when he was lured to Babylon by his college roommate, David Elliot (then living in Los Angeles), who had recently written and directed a critically successfully independent film called “Nothing Sacred.”


David Elliot was born in Los Angeles but raised in Brooklyn, New York, and Dallas, Texas.  After graduating at UT and finishing both a law degree and all the course work for a PhD in psychology at Stanford University, Elliot abruptly decided to flush all those worthless degrees and drive to Hollywood in his $600 Volvo to live on his friend’s couch on Stoner Avenue – a street address that prompted his mother to famously quip, “Don’t worry about that kid.  He’s got a good future behind him.”


Elliot & Lovett’s first dip into the dark waters of Babylon came in the form of three comedy pilots for Touchtone Television and ABC, where they were mentored by then-president of Touchstone, Stephen McPherson (now of ABC).

 
But in the end, Lovett & Elliot’s first major break came in feature films when they landed a coveted assignment at Imagine Entertainment to pen an adaptation of “Hogan’s Heroes,” to which Russell Crow was then attached to star.  Since then, they’ve been fortunate enough to write scripts in just about every genre for a wide variety of talent, including Robert De Niro, Ice Cube, Channing Tatum, Will Smith and Mark Walhberg, who starred in their hit summer action/drama “Four Brothers” – their first collaborative project with producer Lorenzo di Bonaventura and Paramount Pictures.  In the wake of “Four Brothers’” success, they were asked to write several drafts of “GI JOE.”

 
Elliot and Lovett’s current projects include “Saga” with director Timur Bekmambetov at Universal Pictures and “The Zone” with Joe Carnahan at 20th Century Fox.

MICHAEL B. GORDON (Story) spent three years working for producer Mark Canton at Warner Bros. Pictures.  Gordon then went on to pen “300” and ink a multi-script deal with WB.  After completing an uncredited revision of producer Sam Raimi’s horror movie “The Messengers,” he most recently finished the action adventure “The Third Testament” for Warner Bros. and is currently scripting the sci-fi epic “Battle Tech” for Michael Eisner’s Tornante Company.

A Los Angeles native, Gordon began his career in entertainment as an intern at ICM and graduated magna cum laude with a B.A. in English from the University of Pennsylvania.
LORENZO di BONAVENTURA (Producer) formed di Bonaventura Pictures in 2003.  Since that time, the company has enjoyed global box office success on such films as the two blockbusters TRANSFORMERS and “TRANSFORMERS: Revenge of the Fallen,” both starring Shia LaBeouf, “Four Brothers” starring Mark Wahlberg and “Constantine” starring Keanu Reeves. 

Located on the Paramount lot, di Bonaventura Pictures’ other productions include “Shooter” starring Mark Wahlberg and Danny Glover, the chilling “1408” and the critically acclaimed “Stardust.”   

In February 1989, di Bonaventura joined Warner Bros.  While at the studio, he was involved in over 130 productions.  Among the biggest commercial and critical successes were “Falling Down” (1996), “Three Kings” (1999), “The Matrix” (1999), “Analyze This” (2000), “The Perfect Storm” (2000), “Ocean’s Eleven” (2001), “Training Day” (2001) and “Harry Potter and the Sorcerer’s Stone” (2001). 

Di Bonaventura received his undergraduate degree at Harvard College and earned a Master of Business Administration at the University of Pennsylvania’s Wharton School of Business.  He began his professional life operating a river-rafting company and later joined Columbia Pictures and worked in distribution, marketing, and in the office of the president.  Di Bonaventura has served on the board of directors of the American Cinematheque since 2003 and is a member of the Producers Guild of America. 


BRIAN GOLDNER (Producer) is president and chief executive officer of Hasbro, Inc., a $4 billion leader in children’s and family leisure time entertainment products and services. In this role, Goldner, a toy industry veteran, is responsible for leading Hasbro’s business and driving its continued global growth.  


Since joining the Company in 2000, Goldner has held a series of progressively more responsible leadership positions, including most recently, chief operating officer, and has been a key force in transitioning Hasbro into one of the industry’s most successful and profitable companies.  By re-igniting many of its classic brands, including TRANSFORMERS, G.I. JOE, LITTLEST PET SHOP, NERF, MONOPOLY, PLAYSKOOL and MY LITTLE PONY, Hasbro has evolved from a traditional toy and game company to a leader in world-class family entertainment with its properties enjoyed in a variety of lifestyle mediums, including feature films, television, digital entertainment, publishing, consumer goods and much more.  

Goldner has actively led Hasbro’s movement in movies, orchestrating major deals with Paramount Pictures, DreamWorks Pictures and Universal Studios to create motion pictures based on some of the company’s best-known and beloved brands. He previously served as an executive producer on the blockbuster movie, TRANSFORMERS, which generated over $700 million in box office sales globally, as well as its hit sequel “TRANSFORMERS: Revenge of the Fallen,” which opened earlier this summer.  


He drove the formation of a 50-50 joint venture with Discovery Communications to create a television network and web-site – planned to debut in late 2010 – dedicated to high quality children’s and family entertainment and educational content built around some of the most well-known and beloved brands in the world.


Goldner was also instrumental in formulating the company’s digital strategy, highlighted by a long-term strategic alliance with Electronic Arts, Inc., which promises to transform the interactive family entertainment landscape.  The strategic relationship grants EA the exclusive worldwide rights to create digital games across key platforms including mobile, online, handheld, PC and consoles, based upon a huge array of Hasbro’s intellectual properties, including MONOPOLY, SCRABBLE, YAHTZEE, NERF, TONKA and LITTLEST PET SHOP, to name a few.


In addition to being a member of Hasbro’s Board of Directors, Goldner sits on the boards of the Toy Industry Association (TIA), The Miriam Hospital, in Providence, R.I., and Hole in the Wall Camps. 


Prior to joining Hasbro, Goldner held a number of management positions including, executive vice president and chief operating officer of Bandai America, worldwide director in charge of the L.A. office of J. Walter Thompson, and vice president and account director in the Chicago office of Leo Burnett Advertising. 


He is a graduate of Dartmouth College and the Executive Education Program at the Amos Tuck School.

BOB DUCSAY (Producer/Film Editor) was one of the original creators of the “Mummy” franchise, having edited “The Mummy” and executive-produced and edited “The Mummy Returns.”  He most recently produced the third film in the franchise, “The Mummy: Tomb of the Dragon Emperor.”  

In November 2001, he co-founded Sommers Company with Stephen Sommers. Universal's release of “Van Helsing” marked their first film under that banner.  Ducsay served as both producer and editor on the film.

Ducsay’s credits as an editor include “The Adventures of Huck Finn,” “The Jungle Book” and “Deep Rising,” also for Stephen Sommers, and “Impostor,” “Star Kid” and “Love and a 45.”

Ducsay also executive-produced the Academy Award®-winning short film “Two Soldiers.”  He holds a BA from the University of Pennsylvania and an MFA from the University of Southern California’s School of Cinema-Television.

 DAVID WOMARK (Executive Producer) most recently executive-produced “Stardust.”  He began his career as an assistant director, working on over 20 movies, including the award-winning “A Dangerous Woman” with Debra Winger and Barbara Hershey; “Paris Trout” starring Dennis Hopper; and the Emmy-winning miniseries “Family of Spies.”

His work in production includes such films as “Dante’s Peak,” “The X-Files” feature film and “EDtv.”  He also executive-produced “The Chronicles of Riddick” and served as associate producer on “Dr. Seuss’ How the Grinch Stole Christmas,” “Jurassic Park III” and “The Hulk.”

GARY BARBER (Executive Producer), with his partner Roger Birnbaum, founded the production, finance and distribution company Spyglass Entertainment, where he serves as co-chairman and CEO. 

Spyglass Entertainment’s savvy production choices began with the phenomenal box office success “The Sixth Sense,” which grossed over $661 million and garnered six Academy Award® nominations.  Other successes include “Bruce Almighty,” which grossed over $485 million in worldwide box office and is considered one of the blockbuster comedies of all time; and “Memoirs of a Geisha,” based on the best-selling novel, which earned Spyglass three Oscar® wins out of six nominations, bringing the company a total, to date, of 28 nominations. 

More recently, in 2008, Barber produced and Spyglass co-financed the hugely popular “27 Dresses,” followed by “Wanted,” an adrenaline-pumping action thriller based upon Mark Miller’s explosive graphic novel series and starring Oscar® winners Angelina Jolie and Morgan Freeman, with James McAvoy.  Spyglass wrapped the year up with the holiday comedy hit “Four Christmases” with comedian Vince Vaughn and Academy Award® winner Reese Witherspoon.

Barber kicked off 2009 as executive producer on Oscar®-winning director Clint Eastwood’s latest project, a yet-untitled drama based on the inspiring true story of Nelson Mandela when he was first elected President of South Africa.  The film will star Oscar® winners Morgan Freeman, who plays Mandela, and Matt Damon.  Barber is currently producing and starting production on “Leap Year,” a romantic comedy starring Amy Adams.  Spyglass recently co-financed Paramount’s summer tent-pole blockbuster “Star Trek,” the highly anticipated new vision from director J.J. Abrams of the greatest space adventure of all time, featuring a young, new crew venturing boldly where no one has gone before.  

A seasoned veteran of the business, Barber has produced or executive-produced over 65 feature films and TV shows.  He has run business entities in feature film production, foreign distribution, music and exhibition.

ROGER BIRNBAUM (Executive Producer) founded the production, finance and distribution company Spyglass Entertainment with partner Gary Barber, sharing the title of co-chairman and CEO.  The company develops and finances all of its projects independently. 

Spyglass Entertainment’s successes range from “The Sixth Sense,” which earned $661 million in worldwide box-office, to the smash hit “Bruce Almighty,” starring Jim Carrey, which earned $485 million.  Also included in the Spyglass library are Oscar®-nominated favorites such as “Seabiscuit” with Tobey Maguire and “The Insider” with Russell Crowe and Al Pacino.  In total, Spyglass films have amassed over 28 Oscar® nominations, including three wins.  

Other recent company successes include the hugely successful “27 Dresses” starring Katherine Heigl, which Birnbaum produced; “Wanted,” an action-packed thriller starring Oscar® winners Angelina Jolie and Morgan Freeman with James McAvoy; and “Four Christmases,” the holiday comedy hit starring funnyman Vince Vaughn and Oscar® winner Reese Witherspoon.  

First up for Birnbaum in 2009 was serving as executive producer on Oscar®-winning director Clint Eastwood’s latest project, the yet-untitled biopic of Nelson Mandela.  The film is shooting in South Africa and stars Oscar® winners Morgan Freeman in the title role and Matt Damon.  Birnbaum will next serve as producer on Spyglass’s production of “Leap Year,” a romantic comedy starring Amy Adams (“Enchanted”).  Spyglass recently co-financed Paramount’s summer tent-pole blockbuster “Star Trek,” the highly anticipated new vision from director J.J. Abrams of the greatest space adventure of all time, featuring a young, new crew venturing boldly where no man has gone before.  “Dinner with Schmucks” starring Steve Carell with Jay Roach directing was just added to Spyglass’s slate.  This latest joint venture with Paramount will start shooting in October.

Prior to founding Spyglass Entertainment, Birnbaum co-founded Caravan Pictures and held the title of president of worldwide production and executive vice president of Twentieth Century Fox.  He built a successful career as vice president of A&M Records and Arista Records before entering the film industry.  He is an AFI Trustee and a former Co-Artistic Director of the Institute.  He is also a mentor to the USC Peter Stark Producing Program. 

ERIK HOWSAM (Executive Producer) is a longtime fan of G.I. JOE, from collecting the toys and comic books to rushing home from school during the 1980s to watch the cartoon.  The long-awaited feature film adaptation is the first project he worked on when he joined di Bonaventura Pictures five years ago, and represents a dream-come-true for the executive producer, having been intimately involved in the film’s development from its earliest stages. 

As executive producer, Howsam’s credits include “Shooter” starring Mark Wahlberg and directed by Antoine Fuqua, and John Singleton’s “Four Brothers” also starring Wahlberg along with Tyrese Gibson, Andre Benjamin and Garrett Hedlund.  He was also closely involved in the development of the blockbuster TRANSFORMERS starring Shia LaBeouf and Megan Fox and directed by Michael Bay.  

Raised in Scottsdale, Arizona, Howsam’s interest in cinema was sparked at a young age when his father took him to see classic films such as “The Seven Samurai.”   He later attended Steven Spielberg’s alma mater Ingleside Middle School.

After studying film and graduating from the University of Arizona, Howsam joined CAA as an assistant in the Motion Picture Department and then became assistant to Mike Stenson at Touchstone Pictures.  Following Stenson to Jerry Bruckheimer Films, Howsam was promoted to creative executive and then director of development.  In that capacity, he was involved with the development and production of “Black Hawk Down,” which was nominated for four Academy Awards® and won two.  Howsam also worked on such box office hits as “National Treasure,” “Pirates of the Caribbean,” “Gone in 60 Seconds” and “Remember the Titans.”  
Howsam is currently senior vice president of production at di Bonaventura Pictures, where he helps oversee all aspects of film development and production.

MITCHELL AMUNDSEN (Director of Photography) most recently shot the blockbuster TRANSFORMERS starring Shia LaBeouf; Luc Besson’s “Transporter II” starring Jason Statham and Alessandro Gassman; “Hannah Montana/Miley Cyrus: Best of Both Worlds Concert Tour,” shot in Disney Digital 3D; “Jonas Brothers: The 3D Concert Experience”; and “Wanted” starring Angelina Jolie, James McAvoy and Morgan Freeman.  

Amundsen was recently one of a select group of top cinematographers asked to shoot concert footage for Martin Scorsese’s documentary on the Rolling Stones, “Shine a Light,” during the band’s “A Bigger Bang” tour.  The distinguished group of photographers included Stuart Dryburgh, Robert Elswit, Tony C. Jannelli, Ellen Kuras, Andrew Lesnie, Emmanuel Lubezki, Albert Maysles, Anastas N. Michos, Declan Quinn and Robert Richardson.


Amundsen made the jump to cinematography after working for over 15 years to become one of the leading camera operators in motion pictures, television, commercials and videos.  Some of his credits as the director of photography for second unit include “Mission: Impossible III,” “Eight Below,” “The Dukes of Hazzard,” “The Island,” “National Treasure,” “The Bourne Supremacy,” “Seabiscuit,” “Bad Boys II,” “Pearl Harbor” and “EDtv,” to name a few.
ED VERREAUX (Production Designer) most recently did the production design for the hit comedy sequel “Rush Hour 3,” after having designed production on the animated fantasy “Monster House” for Columbia Pictures and “X-Men: The Last Stand” for director Brett Ratner.  His previous production design credits include director Todd Phillips’ “Starsky & Hutch,” Brian De Palma’s “Mission to Mars,” Joe Johnston’s “Jurassic Park III” and Robert Zemeckis’ “Contact.”  

As an art director, Verreaux’s work includes “Back to the Future” (Parts II & III), “How to Make an American Quilt,” “Casper,” “Blue Chips,” “The Distinguished Gentleman,” “Honey, I Blew Up the Kids” and “The Rookie.”  He was design consultant on “Mad Max Beyond Thunderdome.” 

Verreaux’s early work was as a production illustrator with Steven Spielberg on “Raiders of the Lost Ark,” “Indiana Jones and the Temple of Doom” and “Indiana Jones and the Last Crusade,” as well as “E.T.: The Extra-Terrestrial,” “Empire of the Sun,” “The Color Purple” and “The Blues Brothers.”  His illustration credits also include “Mars Attacks!,” “Big Trouble in Little China,” “The Adventures of Buckaroo Banzai Across the Eighth Dimension” and “Poltergeist.” 

Verreaux started his career working for the legendary animation director Chuck Jones, and later for pioneering visual effects animator and designer Robert Abel.  In the latter capacity, he contributed to films such as “Star Trek: The Motion Picture” and numerous cutting-edge visual effects commercials.  Verreaux cut his teeth as an artist and designer as an underground cartoonist in the San Francisco Bay Area.
JIM MAY (Film Editor) marks his fourth collaboration with Stephen Sommers, serving as an editor on “G.I. JOE: The Rise of Cobra.”  His previous projects with the director include “Van Helsing,” serving as one of the editors, as well as “The Mummy” and “Deep Rising,” serving as visual effects editor on both.  He has also worked with producer Jerry Bruckheimer on three projects: as co-editor on “Kangaroo Jack,” additional editor on his Oscar®-nominated epic “Pearl Harbor” and as visual effects editor on “Armageddon,” which received an Oscar® nomination for visual effects.

More recently, May has edited a variety of films in different genres, including the thriller “The Horsemen,” Andrew Adamson’s blockbuster “The Chronicles of Narnia: The Lion, the Witch and the Wardrobe,” the horror films “The Texas Chainsaw Massacre: The Beginning” and “The Hitcher” and the futuristic animated film “Battle for Terra” (as additional editor).  
May’s other motion picture credits (in various capacities) include Frank Oz’s fantasy film “The Indian in the Cupboard” (as VFX editor), Steven Spielberg’s Oscar®-winning “Jurassic Park,” James Cameron’s Oscar®-winning “Terminator 2: Judgment Day,” John McTiernan’s “Die Hard” and “The Hunt for Red October.”  May also edited the short film “The Same” (Best Editing Prize at the 2000 Toronto Film Festival) and the independent feature “Cookers,” which collected Best Picture and Best Editor honors at the 2000 Milan International Film Festival.


A native of Denver, Colorado, May attended film school at L.A.’s Loyola Marymount University.  Following graduation, he entered the specialized world of visual effects editing during tenures with such renowned VFX companies as ILM, Boss Films and Sony’s Imageworks.
ELLEN MIROJNICK’s (Costume Designer) well-respected design talents have had an impact on a diverse series of motion pictures, most recently J.J. Abrams’ monster hit “Cloverfield” and Tony Scott’s thriller “Déjà Vu.”  Her work was also featured in the recently released “G-Force” starring Nicolas Cage and Steve Buscemi, and in the upcoming ”Five Killers,” an action romantic comedy starring Ashton Kutcher and Katherine Heigl.

Mirojnick’s first feature film as costume designer was “French Quarter,” followed by the 1980 breakout hit “Fame,” on which she was assistant designer to Kristi Zea.  Mirojnick later designed the “Fame” television pilot.  She was costume designer on “The Flamingo Kid” and, shortly thereafter, “Nobody’s Fool.”  In 1986, Mirojnick’s collaboration with Michael Douglas began with “Fatal Attraction” and “Wall Street,” followed by “Black Rain,” “Basic Instinct” and “A Perfect Murder.”  She was included in the Biennale della Moda di Firenze for her work in “A Perfect Murder.”  Her relationship with Mr. Douglas as a producer has included “Face/Off” and “One Night at McCool’s,” among others.  Their latest collaboration is the upcoming “Solitary Man,” which will be released this fall. 

Along with “Fatal Attraction,” Mirojnick also teamed with director Adrian Lyne on “Jacob’s Ladder” and “Unfaithful,” the latter of which earned her a nomination for a Contemporary Design Award from the Costume Designers Guild.  A few of the cult favorites on which Mirojnick collaborated with director Paul Verhoeven were “Basic Instinct,” “Showgirls,” “Starship Troopers” (which earned her a Saturn Award for Best Sci-Fi Costume Design) and “Hollow Man.”

Her designs for the telefeature “Rodgers & Hammerstein’s Cinderella” garnered Mirojnick an Emmy nomination for Outstanding Costume Design for a Variety or Music Program.  She was nominated for a BAFTA Award for Best Costume Design, along with designer John Mollo, for “Chaplin.”

Other film credits include the 2006 romantic comedy “Failure to Launch” starring Sarah Jessica Parker and Matthew McConaughey, “What Women Want,” “America’s Sweethearts,” “Cliffhanger,” “Speed” and “Twister,” to name a few.


Mirojnick herself was the subject of a documentary on costume design – “Hollywood Fashion Machine Special: The Costume Designer” (2000) – and was part of the Academy of Motion Picture Arts and Science’s exhibit “50 Designers 50 Films” (2004).

ALAN SILVESTRI (Music) is an Oscar®-nominated and Grammy-winning composer who has written music for an extraordinary number of hugely successful films, including Robert Zemeckis’ “Back to the Future” trilogy, “Who Framed Roger Rabbit” and Best Picture Oscar® winner “Forrest Gump.”

Other recent films among his more than 70 scores include “Night at the Museum 2: Battle of the Smithsonian,” “Beowulf,” “Night at the Museum,” “The Polar Express,” “Cast Away,” “What Women Want,” “The Mummy Returns,” “Something’s Gotta Give,” “Identity,” “Van Helsing,” “Maid in Manhattan,” “Lilo & Stitch” and “Stuart Little 2.”  Additional credits include “Father of the Bride,” “The Bodyguard” and “Predator.”


Born in Manhattan, Silvestri was raised in Teaneck, New Jersey, and attended Boston’s prestigious Berklee College of Music before joining a Las Vegas band as a guitarist.  His performing and arranging skills earned him work in Los Angeles, including an accidental gig scoring a film.  Later, he wrote the music for more than 100 episodes of “CHiPs,” which led to the composer’s first major film, “Romancing the Stone,” directed by Zemeckis. 


Zemeckis and Silvestri have made many more films since then, including the black comedy “Death Becomes Her,” the science fiction epic “Contact” and the thriller “What Lies Beneath.”  Their collaboration spans 20 years, and next to that of Steven Spielberg and John Williams, it is Hollywood’s longest-running, most successful director-composer association.


Silvestri collaborated with Glen Ballard on the song “Believe” for “The Polar Express,” which earned a Golden Globe and an Academy Award® nomination for Best Original Song.  It won a Grammy Award in 2005.


For other filmmakers, Silvestri has written equally diverse and powerful music, including the scores for James Cameron’s “The Abyss” and Gore Verbinski’s “The Mexican.”


A resident of Carmel, Silvestri is an instrument-rated pilot and has begun a second career as a vintner on his 300-acre vineyard in the Carmel Valley.  Active in the fight against Juvenile Diabetes, he has testified before a Congressional committee on the issue and has written a song, “Promise to Remember Me,” which became a rallying tune for the Juvenile Diabetes Foundation.
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